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1. Presentation by founder and Chief Equity Officer Nathaniel Q. Smith, Jr. of Partnership for 

Southern Equity on the organization's position on equitable development, health, energy 

and economic inclusion.  See memorandum dated May 11, 2021 from Mayor Bianca 

Motley Broom.  Also, see attached PowerPoint presentation prepared by the Partnership of 

Southern Equity.  (15 minutes presentation/Q&A.) 

2. Presentation by Automatic Data Processing (ADP) for payroll processing services for the 

City of College Park.  See memorandum dated May 12, 2021 from Director of Human 

Resources & Risk Management Dwight Baker. Also, see attached supporting 

documentation.  (15 minutes presentation/Q&A.) 

3. Discussion of potential amendments to the alcoholic beverages ordinance governing 

alcohol sales in the City of College Park at establishments that do not typically serve food. 

See memorandum dated May 12, 2021 from City Attorney Danielle Matricardi.  Also, see 

attached supporting documentation.  (25 minutes presentation/Q&A.) 
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DATE: May 11, 2021 

 

TO:  The Honorable Mayor and Members of City Council 

 

THROUGH: Mercedes Miller, Interim City Manager 

 

FROM: Bianca Motley Broom, Mayor 

 

RE:  Presentation by Partnership for Southern Equity 

 

 

Presentation by founder and Chief Equity Officer Nathaniel Smith of Partnership for Southern 

Equity. Mr. Smith will share the organization's position on equitable development, health, energy 

and economic inclusion. These principles align with the City of College Park's Core Values and 

keeps the discussion ongoing. 

 

Thank you. 

 

 

ATTACHMENTS: 

 City of College Park Presentation Slides (PPTX) 

 

Review: 

 Bianca Motley Broom Pending  

 Rosyline Robinson Pending  

 Mercedes Miller Pending  

 Mayor & City Council Pending 05/17/2021 6:00 PM 
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Nathaniel Q. Smith, Jr. Founder & CEqO/CEO 
Christina Cummings, VP of Operations 

Suzanne Burnes, Director, PSE Just Growth Portfolio
Jessica Daniels, YES! for Equity Consultant

Together We 
Prosper 

Monday, May 17, 2021
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Our PSE Team 
Nathaniel Smith, 
Chief Equity Officer

Christina Cummings, VP of 
Operations

Eddie Washington Andre Ledgister
Finance Director Communications Catalyst

Jessica Daniels, 
Just Solutions & 
YES! for Equity
Lead Consultant

Chandra Farley
Just Energy
Director

Alicia Scott
Just Energy
Manager

Suzanne Burnes
Just Growth
Director

Kisten Cook
Just Growth
Manager

Tsedey Betru
Just Opportunity
Director

Sterling Johnson
Just Opportunity
Manager

Arlene Parker Goldson
Just Health
Director

Aundrea Hickson
Just Health
Associate
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Our Mission
The Partnership for Southern Equity (PSE) advances
policies and institutional actions that promote racial equity
and shared prosperity for all in the growth of
metropolitan Atlanta and the American South.

Just Energy Just Growth Just HealthJust Opportunity
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• Leading with race

• Catalyzing relationships

• Building an equity 
ecosystem

• Grounding in communities 
of color and low-wealth

• Leading with data & 
research

The PSE Way

TRANSFORMING
SYSTEMS

1.1.a
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Theory of Engagement
Our community engagement efforts are guided by these beliefs:

1.The agency of marginalized residents directly impacted by inequitable 
policies must be activated to engage in decision-making at the beginning, 
middle and end of civic processes.

2.Public policies and civic practices are more impactful when they are 
informed and shaped by the wisdom and experiences of historically 
marginalized stakeholders.

3.Vigorous community engagement and agency cultivation will create the 
conditions for new leaders, civic infrastructure and policy innovations to 
emerge that can realize better outcomes for all in the American South.

1.1.a
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Our Shared 
Foundation:
EQUITY

“To create the conditions 
that enable just and fair 
inclusion into a society in 
which all can participate, 
prosper and reach their 
full potential.”

EQUITY AS A WAY IS AS IMPORTANT AS EQUITY AS A WHAT

1.1.a
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WHY EQUITY MATTERS TO THE AMERICAN 
SOUTH & THE CITY OF COLLEGE PARK 

THE DATA STORY
“You are entitled to your opinion. But you are not entitled to 

your own facts.”

• Daniel Patrick Moynihan

1.1.a
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Economic 

Mobility

Image courtesy of Raj Chetty. https://www.huduser.gov/portal/pdredge/pdr_edge_featd_article_071414.html

Economic Inclusion 
challenges are a result of 
deep roots in Jim Crow:

-No minimum wage laws in 
Mississippi, Alabama, 
Louisiana, Tennessee, and 
South Carolina

-Low rates of unionization: 
Georgia: 4.3% 
Mississippi: 3.7% 
South Carolina: 2.2%
North Carolina: 1.9%

1.1.a
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Life Expectancy by 
County, 2014

- The 10 least healthy states in the 
US, according to the United Health 
Foundation, are in the South.

- More than other regions, the 
South has higher rates of: Infant 
mortality, obesity, diabetes, and 
cancer deaths.

- 15% of nonelderly adults in the 
South are uninsured, vs. 10% in 
the rest of the country.

- On average in the US, life 
expectancy for a white person is 5 
years longer than for a black 
person.

1.1.a
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Life Expectancy by 
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- The 10 least healthy states in the 
US, according to the United Health 
Foundation, are in the South.

- More than other regions, the 
South has higher rates of: Infant 
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the rest of the country.

- On average in the US, life 
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years longer than for a black 
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Economic Cost of 
Climate Change by 
County

NY Times: https://www.nytimes.com/interactive/2017/06/29/climate/southern-states-worse-climate-effects.html

-The five states with the highest 
low-income energy burden are 
Mississippi, South Carolina, 
Alabama, Georgia, and Arkansas.

-African Americans spend 
almost twice as much per square 
foot on energy as their white 
counterparts.
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Packet Pg. 13



12

75,773

US CENSUS DATA & The Georgia Department of Education 

NAEP Data

Data Measures Black Hispanic/Latino Asian White

Population 79.7% 4.2% 0.9% 13.1%

Median Family Income - Family $41,396 $45,550 $64,371 $58,053

High School Graduate/ GED - Child 91.8% 66.04% 100% 87.92%

Families Living In Poverty - Child 34.43% 2.93% 0% 13%

Unemployment Rate 2019 - Community 7.8% 8% 6.7% 3.7.8%

UW Child Well Being Index (4 of the 14 indicators)

City of College Park Analysis

Lowest

Lowest

Highes
t

Highes
t

Highes
t
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Why Racial Equity Matters
PSE defines racial equity as..

“A reality in which a person is no more or less likely to 
experience society’s benefits or burdens just because of 

the color of their skin.”

We understand that people of color, particularly Black people, are more likely to experience 
worse outcomes than white people across broad areas including:

health
economic growth

housing
employment opportunities

law enforcement 
education

1.1.a
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RACISM IS A SOCIAL DETERMINANT

The South’s history of structural racism and 
exploitation is embedded in our public 
health, environmental and economic 

systems. 

1.1.a
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Critical Questions For The City of 
College Park 

• How will the College Park, review and address the city’s  internal  policies, 
procedures, programs, and services to assure equitable outcomes for their 
residents?

• How will College Park assess that the city’s departments, authorities, 
offices, boards and commissions are ready to address institutional racism 
and equity?

• What organized, internal group of City stakeholders are helping to drive 
equitable systems change at the City level?

• What ongoing professional development offerings are available to city 
leadership now, that will help local government advance racial equity?

1.1.a
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Critical Questions For The City of 
College Park 

• What data related to services, procedures and programs need to be 
disaggregated by  race/ethnicity, gender, socioeconomic status, and 
disability and English language proficiency?

• How will College Park assess the financial resources distributed across 
the City, its departments, authorities, offices, and determine how to 
equitably fund various facets of the city for equitable outcomes?

• How has College Park partnered with youth to address the racial 
inequities that impact their lives?

Continued

1.1.a
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How PSE Has Helped Our Partners 
Answer These Questions 

CITY OF EAST POINT 
• First City-Wide Equity Strategic Plan
• Assessed and made recommendations on internal and external systems to advance racial equity 

at the local level.

GA SYSTEMS CHANGE ALLIANCE - CITIES OF ALBANY, BRUNSWICK & SAVANNAH and STATE OF GA
• First city and state-wide alliance dedicated to community led racial equity systems change
• PSE provides the TA to develop city strategic plans and policy recommendations that advance 

racial equity.

YES! for EQUITY - PSE’s organized effort to partner with youth leaders to organize and advocate for 
racially just policies and systems across the south east.  Over 20,000 Youth leaders and their allies 
trained and over 250 policies, systems and environmental changes, across 24 states.

Examples of Our Work

1.1.a
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We are caught in an inescapable 
network of mutuality, tied in a 
single garment of destiny. 
Whatever affects one directly, 
affects all indirectly.

-Dr. Martin Luther King, Jr.

1.1.a
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THANK YOU!
• Nathaniel Smith, Founder & Chief Equity 

Officer
nsmith@psequity.org

• Christina Cummings, VP of Operations

ccummings@psequity.org

• Suzanne Burnes, Director, Just Growth

sburnes@psequity.org

• Jessica Daniels, Consultant
jdaniels@psequity.org

• Partnership for Southern Equity (PSE)
o www.psequity.org
o www.atlantaequityatlas.com
o @PSEquityMatters (Twitter and YouTube)
o @PSEquity (Instagram)
o Partnership for Southern Equity (Facebook)

1.1.a
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DATE: May 12, 2021 

 

TO:  The Honorable Mayor and Members of City Council 

 

THROUGH: Mercedes Miller, Interim City Manager 

 

FROM: Dwight Baker, Director of Human Resources & Risk Management 

 

RE:  Payroll Services - Automatic Data Processing (ADP) 

 

 

This service agreement is aligned with one of the Office of Human Resources Strategic 
Goals of OHR Excellence.  By driving innovation and collaborating with departments on 
various human capital efforts.  Data analytics offerings as an opportunity to anticipate 
future trends retrospectively and make informed decisions about the workforce OHR will 
continue to fully leverage the human resources information system and other 
applications with actionable analytics. We will continue to streamline processes that 
gain efficiencies while meeting organizational/customer needs.    
 

The City of College Park Office of Human Resources currently provides payroll services 
to the City.   Virtual product demonstrations were conducted via Zoom by Automatic 
Data Processing (ADP) and Paycor on Wednesday, January 13, 2021, with Dr. Dwight 
Baker, Althea Bradley, Willis Moody, Michael Hicks, and Mercedes Miller. 
 
The committee conducted a meeting on Thursday, January 21, 2021 to discuss both 
products and compatibility and decide which company to use for the payroll services. 
The committee agreed to move forward with ADP due to its functionality(s) with the 
City's software (Tyler Technology - New World ERP). 
 
ADP offers several discounts and a lower monthly and annual rate to outsource the 
City's payroll services. 
 

 

ATTACHMENTS: 

 City of College Park PPT presentation 5.17.2021 (PPTX) 

 

Review: 

 Dwight L. Baker Completed 05/12/2021 12:26 PM 

1.2
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Workshop Agenda Item (ID # 8780)  Meeting of May 17, 2021 

Updated: 5/12/2021 12:26 PM by Dwight L. Baker  Page 2 

 Information Technology Completed 05/12/2021 12:46 PM 

 Finance Completed 05/12/2021 1:04 PM 

 Rosyline Robinson Completed 05/12/2021 1:08 PM 

 Mercedes Miller Completed 05/12/2021 1:59 PM 

 Mayor & City Council Pending 05/17/2021 6:00 PM 

1.2
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Copyright © 2019 ADP, LLC.

ADP Solution 
Presentation

5/17/2021

Prepared exclusively for: 

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

Ted Smith

District Manager

PK Howard

Business Consultant

• Overview of WFN 
Solution

• Implementation & 
Service

• Q&A | Next Steps

This Evenings ’s 
Call

Andrew Dickson

Sales Executive

1.2.a
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140+
countries 810k clients

67 million
employee tax 
statements

1 in 5
American workers

22 million
Mobile users

WHO DO WE SERVE?

Our Clients' Funds

Their Sensitive and Personal
Information

Their Ability to Conduct Their
Business

30,000,000
U.S. employees

80%
of the Fortune 500 
are clients

1.2.a

Packet Pg. 26



Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

Reporting

Payroll & Tax

Benefit
Enrollment

Benefit 
AdminOnboarding

ACA

HRIS

ADP

ADP WorkForce Now

Payroll/GL & Tax

Time & Labor 
Management

Recruitment, 
Screening & 

Selection

HR & 
Compliance

Compensation 
Management

Benefits
& ACA

2,500,000 
Daily Users

S
in

g
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a
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Platform Overview

The top-rated HR tech app 
used by employees and 
managers, with 22M+

registered users and 700K+
five-star ratings.

Onboarding

Reporting
& Analytics

Performance
Management

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

ADP WFN Portal Home Page

Completely configurable, by the 
Client and easy to update.  

The view can be different for 
Employee, Manager, etc.

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

ADP WFN Payroll/GL & Tax

Payroll is all on one screen, 
to review all activity that has
occurred during the pay 
period along with a real time
Preview.

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

ADP WFN Payroll/GL & Tax

Visibility of Gross to Net Payroll
and the ability to compare a 
current payroll to one previously
processed with ADP WFN.

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

ADP WFN Payroll/GL & Tax

Additional information, on the same 
screen for visibility of additional 
information and access to reports.

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

ADP WFN Payroll/GL & Tax

ADP will assume liability and filing for all payroll/employment tax filing:

•W2s
•Quarterly 940/941
•G-4 Employee 
Withholding

•New Hire Reporting
•Wage Garnishments

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

HR & Compliance

The Statutory Compliance screen is only
available for those with the proper access
to an Employee’s Personal/Sensitive 
information.

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

HR & Compliance

A Talent Profile screen is 
available for every Employee
and can be visible and/or 
updated by the Employee, 
a Manager and/or 
Practitioner.

Notifications are available for
items with expiration dates.

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

Onboarding – available on any device –
Mobile/Tablet/PC

1.2.a

Packet Pg. 35



Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

Onboarding – available on any device –
Mobile/Tablet/PC

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

Performance Management

Managers will have a dashboard
to see what type of reviews need
their attention and can also receive
an email notification, when due.

Managers, as well as, Employees, 
will also have access to Historical
Reviews, in their respective Self 
Service areas of the WFN Portal.

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

Performance Management

Performance Reviews 
can be configured
for Introductory 
Reviews, Annual
Reviews, Disciplinary
Reviews, PIP.

They can include
Employee self 
appraisals, Manager
and Peer Involvement

1.2.a
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Copyright © 2019 ADP, LLC.

16

Reporting – All Fields are reportable and available in 7 formats

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

Reporting

Standard and Sample Reports 
are available and categorized, 
based on Modules purchased.

1.2.a
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Copyright © 2019 ADP, LLC.Copyright © 2019 ADP, LLC. 

Analytics – access to your data, at your fingertips, with the ability to look at it in a variety of ways, with the click of a button.

Also available, with push notifications, for Managers and 
Executive, via the ADP Mobile App for Turnover:

1.2.a
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Analytics

1.2.a
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ADP Marketplace – The Future of HCM is Here

1.2.a
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Robust Data: 7 Years

• Pay rate

• Check history

• Salary history

• ACA history

• Position history

System 
Customization

• Portal content

• Policies and profiles

• Self-service tools

• Onboarding processes

Training

• Tailored to your users

• On-site practitioner

• Custom virtual 
employee

• Custom virtual 
manager

World-Class Support

• Dedicated Single 
Account Manager

• 1:1 with HR consultant

• Utilization reviews

The ADP Advantage

ADP MAS Executive Overview

1.2.a
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22Copyright © 20XX-20XX ADP, LLC. Proprietary and Confidential.

Meet your ADP account team 
Implementation key tenets: Inquisitive — consultative — solution oriented

Implementation support Ongoing support

Project manager

• Serves as dedicated 
project manager to 
support your 
implementation from start 
to finish 

• Coordinate client learning

• Leads implementation 
project team to ensure 
milestones are met

Professional services

• Dedicated ADP 
professional services 
resource takes the time to 
understand current 
processes and customize 
system build-out

• Integrations, custom 
solutions, 3rd party 
reporting, system 
optimization & customized 
workflows

Dedicated account 
manager

• Dedicated single point of 
contact for daily support 
and on-going service 
needs

• Acts as your internal ADP 
‘quarterback’

• Cross trained on 
workforce now

Client Success Executive

• Serves as our clients’ 
Executive Sponsor and 
advocate, focused on 
ensuring a positive end-
to-end experience

• Develop and execute 
client success plans 
defined by client’s 
desired outcomes needs

Ted Smith

District Manager

• Monitor progress of 
implementation

• Serves as a point of escalation 
for questions, concerns, 
requests, etc.

• Responsible for arranging 
Client/Implementation Kickoff 
Meeting

• Ensure an excellent ongoing 
service experience and that 
needs are met as the business 
changes

1.2.a
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Copyright © 2019 ADP, LLC. 
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24Copyright © 20XX-20XX ADP, LLC. Proprietary and Confidential.

Copyright © 2019 ADP, LLC. 

Transition timeline and milestones (example)

03
Assign ADP project management team
Target date: May 21

02
Collect required documents to begin
Target date: May 19

01
Decision to partner with ADP
Target date: May 17

04
Implementation project kickoff 
Target date: May 25

05
Data collection & system configuration begins
Target date: May 28

Key implementation milestones and targeted dates

Go Live July 2021

Validation & Testing
July 2021

Configuration & Training 
June 2021

Data Collection
May 2021

1.2.a
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Thank you!

ADP MAS Executive Overview

Copyright © 2019 ADP, LLC. 

Andrew Dickson Ted Smith

Andrew.Dickson@adp.com Ted.Smith@adp.com

1.2.a
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Copyright © 2019 ADP, LLC. 

What’s Included?

1.2.a
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DATE: May 12, 2021 

 

TO:  The Honorable Mayor and Members of City Council 

 

THROUGH: Mercedes Miller, Interim City Manager 

 

FROM: Danielle Matricardi, City Attorney 

 

RE:  Discussion of Potential Amendments to Alcoholic Beverages Ordinance 

 

 

PURPOSE:   Continued discussion on a proposed amendments to alcoholic beverages ordinance 

governing alcohol sales in the City of College Park at establishments that do not typically serve 

food. 

 

REASON:   To become more competitive with neighboring jurisdictions and bring more 

businesses to College Park, City Staff desires to amend the City's Alcoholic Beverages 

Ordinance to allow certain businesses that do not serve food to sell alcoholic beverages by the 

drink for consumption on the premises.  City Staff examined ordinances from other jurisdictions, 

which permit businesses such as art galleries, art studios, cigar shops, private dog parks, etc., to 

sell alcoholic beverages by the drink.  

 

BACKGROUND:  The City Council previously discussed this matter at the April 19th and May 

3rd workshop sessions. The City Attorney was requested to provide further information 

comparing the City's current alcoholic beverages ordinance and other jurisdictions' ordinances to 

aid the Council in determining whether to permit certain establishments to sell alcohol for 

consumption on the premises.  

 

Please see the attached jurisdictional survey the City Attorney prepared, which provides a 

detailed comparison of the types of establishments permitted to serve alcohol for consumption on 

the premises within the cities of College Park, Hapeville, East Point, Alpharetta, and Atlanta. In 

addition to listing permitted uses, the survey includes the special conditions, permitted hours of 

service, and zoning districts applicable to such uses.  

 

RECOMMENDATION:  That Mayor and Council review the survey, discuss potential 

amendments to the City Code, and provide direction to the City Attorney on how to proceed.  

 

COST TO CITY:  N/A 

 

BUDGETED ITEM:   N/A 

1.3
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Workshop Agenda Item (ID # 8850)  Meeting of May 17, 2021 

Updated: 5/12/2021 11:50 AM by Rosyline Robinson  Page 2 

 

REVENUE TO CITY:  N/A 

 

CITY COUNCIL HEARING DATE:  N/A 

 

CONSIDERATION BY OTHER GOVERNMENT ENTITIES:  N/A 

 

AFFECTED AGENCIES:  N/A 

 

RELATIONSHIP TO EXISTING ORDINANCE OR RESOLUTION:  College Park Code 

of Ordinances, Chapter 3 (Alcoholic Beverages) 

 

REQUIRED CHANGES TO WORK PROGRAMS:  N/A 

 

STAFF:  Business License Department; City Manager 

 

ATTACHMENTS: 

 JURISDICTIONAL SURVEY- Alcohol Sales by Drink (DOCX) 

 

Review: 

 Danielle Matricardi Completed 05/11/2021 3:27 PM 

 City Clerk Completed 05/12/2021 10:22 AM 

 Rosyline Robinson Completed 05/12/2021 11:50 AM 

 Mercedes Miller Completed 05/12/2021 12:06 PM 

 Mayor & City Council Pending 05/17/2021 6:00 PM 

1.3
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1 

 

JURISDICTIONAL SURVEY 

ALCOHOL SALES BY THE DRINK FOR CONSUMPTION ON THE PREMISES 

Municipality 

Uses Authorized 

to Sell Alcohol by 

Drink 

Food 

Required? 

Alcohol Sales 

Primary or 

Ancillary 

Service? 

Special Conditions Zoning District Hours 

College Park 

 

§§ 3-22(e); 

3-40; 3-40a; 

3-85 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Farm Winery 

 

 

No Either  - Must make at least 40% of annual production 

from agricultural produce grown in state 

where winery is located; 

- Substantial portion of premises must be used 

for agricultural purposes (cultivation or wine 

production) OR owned and operated by 

person engaged in production of substantial 

portion of agricultural produce used in annual 

production 

Commercial or 

Industrial only 

 

*Must also be in an on-

premise consumption 

area outlined in § 3-

28(c).  

 

Several areas and some 

specific addresses are 

listed in the section. 

For instance: 

 

- Property sites 

fronting Hwy 29 

from N to S city 

limits; 

- Property sites 

fronting E. 

Virginia Ave from 

Main St., E to city 

limits; 

- 1551 Phoenix 

Blvd; 

- Property sites 

fronting Old 

National from 

Sullivan Rd, SE to 

City limits; 

- Any property 

zoned Convention 

Center District; 

Prohibited on 

Sundays 

between 

2:00am-

11:00am; 

Mondays 

12:00am-

7:00am; and 

Tuesdays-

Saturdays 

2:00am-7:00am 

(§ 3-81) 

 

 

*Delivery 

prohibited (not 

applicable to 

caterers or 

wholesalers) 

2. Hotel 

 

Yes Ancillary  - Premises where food is served and consumed 

and sleeping accommodations offered; 

- 50 or more rooms; 

- At least 1 public dining room w/ seating 

capacity of at least 60 persons where meals 

are regularly served 

3. Lounge Yes- in 

restaurant 

or hotel 

Either  - Separated room connected to, a part of, and 

adjacent to restaurant or room in hotel; 

- Seating capacity of at least 60 persons; 

- Cannot be on different floor of restaurant or 

separate building than restaurant 

4. Restaurant Yes Ancillary - Meals actually and regularly served; 

- At least 51% of receipts must come from 

food sales 

- Seating capacity of at least 100 persons (60 in 

downtown district); 

- Offers at least 2 meals and open minimum of 

3 hours daily for each meal, and at least 5 

days a week (not including holidays, 

1.3.a
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College Park 

 

 

 

 

 

vacations, etc.)**only one meal if certain 

conditions apply 

- Etc. (total of 21 

areas included in § 

3-28(c)) 

 

**May want to 

consider adding Six 

West as a permissible 

area 

5. Private Club Yes Ancillary- no 

profits 

allowed  

- At least 200 members regularly paying dues 

- In operation for at least 8 years prior to 

application 

- Kitchen and dining room space for cooking, 

preparing and serving meals 

- No profits from alcohol sales permissible 

(tips not profits) 

6. Private Athletic 

Club 

No Ancillary  - Operated exclusively as recreational athletic 

facility 

- 95% or more of revenue from membership 

fees, equipment, etc.  

- Cannot have more than 5% of revenue be 

from alcohol 

7. Caterers Yes Ancillary - Prepares food for consumption off premises 

- Can only serve alcohol in connection for 

authorized catered function for consumption 

at the event 

 

 

 

 

 

 

 

 

 

 

N/A 
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Municipality 

Uses Authorized 

to Sell Alcohol by 

Drink 

Food 

Required? 

Alcohol Sales 

Primary or 

Ancillary 

Service? 

Special Conditions Zoning District Hours 

Hapeville 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Lounges Yes Either - At least 40% of receipts must come from the 

sale of food 

- Separate room connected with, a part of, and 

adjacent to a restaurant or room located in a 

hotel 

(Same as 

hotel/restaurant) 

Prohibited on 

Sundays from 

8:00am-

11:00am;  

 

*Can only serve 

on Sundays if 

has at least 50% 

of gross sales 

from food or 

from overnight 

lodging  

 

Prohibited 

between 

12:00am-

8:00am for 

premises that 

abut 

residentially 

zoned property; 

patrons must 

leave premises 

by 12:45am 

(unless hotel or 

bed and 

breakfast); and  

 

2:00am-8:00am 

for all others; 

patrons must 

leave by 2:45am 

(unless hotel or 

B&B) 

 

2. Hotel Yes Ancillary - Place where food is actually served and 

consumed and sleeping accommodations 

offered 

- Must have at least 50 hotel rooms 

- Adequate and sanitary kitchen, dining room, 

and equipment 

- At least one dining room or dining rooms 

with combined seating capacity of 50 where 

meals are regularly served 

- Employs sufficient personnel to serve food 

- Gross income from food must either be same 

or more than income from alcohol sales 

 

 

Residential Mixed-Use 

district; General 

Commercial; Business 

Park; Conditional in 

Village district & 

Urban Village district 
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Hapeville 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3. Restaurants   Ancillary - Meals are actually and regularly served 

- Sanitary kitchen and dining room seating 

capacity of at least 50 persons (including 

patio) 

- Open to public 6 days a week, with exception 

of holidays, vacations, etc. (5 days if under 

2,000sq. ft.) 

- At least 30% of receipts must come from sale 

of food 

Urban Village; 

Residential Mixed-

Use; Retail 

Commercial; and 

Business Park districts 

**Note- also 

offers ancillary 

wine tasting 

licenses 

 

***Prohibits 

alcohol delivery 

 

 

 

4. Private Clubs Yes Ancillary - Has been in existence at least one year prior 

to application; 

- Has at least 75 regular due paying members; 

- Owns, hires or leases a building or space that 

has (i) suitable kitchen, dining room space, 

and equipment, and (ii) staff for cooking, 

prep, and serving 

- Not required to have license for on-premise 

consumption 

- Can only sell to members 

- At least 40% of receipts must come from sale 

of food 

No provisions included 

5. Caterers Yes Ancillary - Prepares food for consumption off premises 

- Residents- maximum of 36 authorized 

catered events  

- Non-residents-maximum of 12 authorized 

catered events in one year where alcohol is 

served 

N/A 

6. Bed and 

Breakfasts 

Yes Ancillary - Must serve at least one meal 

- Must charge or donate accommodations 

- Can only serve wine or beer 

- Have full-service kitchen 

Urban Village district  
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Hapeville 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

- Restrict alcohol sales to overnight customers 

and customers while dining or attending 

culinary class 

- No more than 1 bottle of wine can be sold to 

any customer within a 3 day period 

- Cannot take alcohol away from premises, 

except overnight customers can remove one 

unsealed bottle of wine per patron for 

consumption off premises at the end of stay 

7. Growlers No- 

actually 

prohibited 

Primary - Retail sale of containers for off-premise 

consumption 

- Can sell by the glass for consumption on the 

premises 

- All growlers must be sealed and cannot be 

opened or consumed on the premises 

- Employees permitted to taste for quality 

control or educational purposes 

- No food purchased at establishment 

possessing growler license may be consumed 

on the premises 

No residential zoning 

districts or areas 

prohibited by law 

8. Microbreweries Yes/No Either - License obtained by either brewery or 

brewpub 

- Employees can taste draft beer and wine for 

quality control or educational purposes 

- Operations in enclosed building 

Additional regulations in zoning code, that 

provide in part: 

- Production cannot exceed 50,000 gallons per 

year without special approval from M&C 

- Landscaped, horizontal buffer of 40ft if 

adjacent to residential zoning 

- Minimum floor area of 1,500 sqft for tasting 

room 

Arts District Overlay 

only; Business Park 

District. 

 

 

See below  

9. Breweries No Primary - Can do tours and provide free tastings as a 

part of the tour 

Arts District Overlay 

only 

No free tastings 

between 
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Hapeville 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

- May provide food or non-alcoholic beverages 

at no charge 

- May sell souvenirs   

Authorized under state law to sell malt beverages 

for consumption on and off the premises OCGA 

3-5-24.1; and tours no longer required 

12:00am and 

8:00am of any 

day of the week; 

No pouring or 

tastings on 

Sundays before 

12:30pm or 

after 11:30pm 

10. Brewpub   Yes Either - Eating establishment in which malt beverages 

are manufactured 

- Has at least 40% of total annual gross food 

and beverage sales from the sale of prepared 

meals or food 

- In addition to malt beverages manufactured 

on premises, it shall offer for sale canned or 

bottled malt beverages purchased from a 

licensed wholesaler  

- Not permitted to sell by the package for 

consumption off-premises No longer 

prohibited under state law, but can still be 

prohibited by cities   

Arts District Overlay 

only; Business Park 

District 

No pouring 

between 

12:00am and 

8:00am of any 

day of the week; 

No pouring 

Sundays before 

12:30pm or 

after 11:30pm 

11. Art Galleries No Ancillary- no 

profits 

- May offer complimentary alcoholic 

beverages to patrons by obtaining gallery 

alcohol permit 

- Primary purpose must be to exhibit visual art, 

such as painting, sculpture, drawing, mosaic, 

photograph; calligraphy, graphic art, craft 

work, mixed media, etc. 

- Cannot sell alcohol 

- Cannot charge entrance fee or cover charge in 

connection with offering complimentary 

alcohol  

- Can only serve alcohol more than 15 days out 

of a calendar year; 

- All alcohol must be consumed in the facility 

Arts District Overlay; 

Commercial-

Residential District; 

Downtown 

Development  

N/A 
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Hapeville 

 

- No advertising of the consumption of alcohol 

can be permitted on the exterior or interior of 

the premises 

- Must provide 15 days’ notice to city prior to 

serving alcohol at an exhibit or display 

12. On Premise 

Arts License 

No Ancillary - Nonprofit- primary purpose to present 

productions or performances of artistic or 

cultural nature 

- Only can sell alcoholic beverages to patrons 

of the productions or performances for 

consumption inside licensed premises 

- No advertising of the consumption of alcohol 

can be permitted on the exterior or interior of 

the premises 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Arts District Overlay  
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Municipality 

Uses Authorized 

to Sell Alcohol by 

Drink 

Food 

Required? 

Alcohol Sales 

Primary or 

Ancillary 

Service? 

Special Conditions Zoning District Hours 

East Point 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Bar Yes Primary - Minimum capacity of 25 persons, maximum 

of 100 

- Primarily devoted to selling and dispensing 

alcoholic beverages by the drink for on-

premise consumption 

- Bar must make food available to its patrons 

Central Business 

Commercial District; 

Educational 

Institutional District; 

Neighborhood 

Commercial District; 

Commercial 

Redevelopment 

District; Medical 

Institutional District; 

Commercial Limited 

District 

 

(Essentially all districts 

other than residential) 

 

Cannot sell 

from 11:59pm 

on Saturday to 

6:00am on 

Monday, unless 

it derives 51% 

of gross annual 

income for sale 

of food or 

overnight 

lodging 

 

If meets income 

requirements, 

can be open 

12:30pm 

Sunday to and 

including 12:00 

midnight 

Sunday  

 

*Other 

permitted hours 

for sales 

included as 

attachment    

2. Brewpub Yes Ancillary - Eating establishment in which beer or malt 

beverages manufactured 

- 51% gross annual income must come from 

food and beverage sales 

- Consumption on the premises solely in draft 

form 

Neighborhood 

Commercial District; 

Commercial 

Redevelopment; 

Commercial Limited 

District 

3. Hotel or Motel Yes Ancillary - Food is actually served and consumed and 

sleeping accommodations 

- 50 or more hotel rooms 

- One or more public dining rooms 

Central Business 

Commercial District; 

Commercial 

Redevelopment 

District; Commercial 

Limited District 

4. Nightclub No Ancillary - Minimum capacity of 100 persons 

- Air conditioning required 

- Principal business must be entertainment and 

serving of alcoholic beverages incidental 

thereto 

Central Business 

Commercial District; 

Commercial 

Redevelopment 

District; Commercial 

Limited District 
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East Point 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

5. Lounge Yes- in 

restaurant 

or hotel 

Ancillary - Separate room connected with, a part of, and 

adjacent to restaurant or hotel/motel 

- Seating capacity for at least 20 persons 

Same as 

hotel/restaurant 

6. Private club Yes Ancillary - Must be a 501(c) entity 

- In operation at least 1 year prior to 

application 

- At least 100 regularly paying due members 

- Members must be 21 and older 

- Majority of income must be derived from 

membership dues, meal sales, and private 

dances—majority of income cannot be 

derived from alcohol sales 

Commercial 

Redevelopment 

District; Central 

Business Commercial 

District 

7. Restaurant Yes Ancillary - Meals actually and regularly served, no 

sleeping accommodations 

- Dining room with seating capacity of at least 

40 persons 

- Sanitary kitchen and sufficient number of 

employees to prep, cook, and serve food 

- 51% gross annual income must come from 

food and non-alcoholic beverages 

- Serves at least 1 meal per day; open 6 days a 

week, except holidays, etc.  

Central Business 

Commercial District; 

Educational 

Institutional District; 

Neighborhood 

Commercial District; 

Commercial 

Redevelopment 

District; Medical 

Institutional District; 

Commercial Limited 

District 

8. Supper club Yes Ancillary - Seating capacity of at least 150 persons 

- Band or other professional entertainment a 

minimum of 20 days in each month of the 

calendar year 

- 51% gross annual income must come from 

food  

No specific zoning 

applicable—likely 

would apply same 

zoning as restaurants 

and/or private clubs 

9. Tasting room No Primary - Establishment operated for distribution and 

sale of wine by providing complimentary 

samples of such wine to public and retail sale 

of wine 

Central Business 

Commercial District; 

Commercial 

Redevelopment; 

Commercial Limited 

District 
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East Point 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

10. Performing 

arts theaters 

No Ancillary - Must be non-profit, 501(c)(3) 

- Seating capacity of at least 100 

- Indoor live performances must be held on 

regular basis, a minimum of 3 times per week 

for a period of 32 weeks a year 

- Profits from alcohol sales can only be used to 

sustain and promote the theater 

- Premises cannot be located within or on any 

public property 

Educational Institution 

District; Neighborhood 

Commercial District; 

Commercial Limited 

District; Commercial 

Redevelopment 

District; Light 

Industrial District 

11. Museums No Ancillary - Must be non-profit, 501(c)(3) 

- Profits from alcohol sales can only be used to 

sustain and promote the museum 

- Premises cannot be located within or on any 

public property 

Central Business 

Commercial District; 

Commercial Limited 

District; Commercial 

Redevelopment 

District; Light 

Industrial District 

12. Zoological 

parks 

No Ancillary - Must be non-profit, 501(c)(3) 

- Profits from alcohol sales can only be used to 

sustain and promote the zoo 

Not discussed in 

zoning code 

13. Botanical 

Gardens 

No Ancillary - Must be non-profit, 501(c)(3) 

- Profits from alcohol sales can only be used to 

sustain and promote the botanical garden 

Not discussed in 

zoning code 

14. City park 

organizations 

No Ancillary - Profits from alcohol sales can only be used to 

sustain and promote the park in which the 

park facility is located 

- Alcohol can only be sold at definite closed or 

portioned-in buildings, including any area or 

patio immediately adjacent to said buildings 

within a city-owned park 

- Patio must be completely enclosed except for 

entrance/exit by wall, fence shrubbery, or 

other decorative material (no roof required) 

- Organization must have agreement with city 

to manage, operate, or lease building 

N/A 
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East Point 

- Separate license required for each park 

15. Auditorium No Ancillary - Permanent building or hall used for concerts, 

speakers, plays and similar activities 

- No specific requirements listed 

Not discussed in 

zoning code, but likely 

same as theaters 

16. Convention 

Center  

No Ancillary - Premises operated exclusively for providing 

conventions, trade shows, similar activities 

including social events 

- Available to public or private groups for 

monetary consideration 

- Minimum occupancy of 200 persons 

Not discussed in 

zoning code 

17. Government 

Center 

No Ancillary - Building owned or leased by city 

- Must contain lobby, atrium, or other room for 

group functions 

- If license is issued for premises within 

government center, a government official or 

employee shall be the named licensee 

- No person may purpose or consume more 

than 3 regular servings of alcoholic beverages 

within a 2-hour period 

N/A 

18. Open Air Cafe Yes Ancillary  - Serves food during all hours of operation 

- Seating capacity of at least 20 persons 

- Located within pedestrian court area of 

shopping and retail entertainment center 

Same as Restaurants 

19. Sports 

Coliseum 

20. Continuing 

Education 

Center 

 

Unclear Assuming 

Ancillary 

- No requirements or definitions listed—but 

both uses are listed under the types of 

businesses permitted to obtain licenses for 

sales of distilled spirits by the drink  

 

 

 

 

 

 

Not discussed in 

zoning code 
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Municipality 

Uses Authorized 

to Sell Alcohol by 

Drink 

Food 

Required? 

Alcohol Sales 

Primary or 

Ancillary 

Service? 

Special Conditions Zoning District Hours 

Alpharetta 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Eating 

Establishments 

Yes Ancillary - Regularly serving prepared food with full-

service kitchen 

- Serves food every hour they are open 

- Derives a minimum of 50 % of their total 

annual gross food and beverage sales from 

the sale of prepared meals or food  

- Can sell by the package, provided no more 

than 10% of interior floor area is devoted to 

the display of package wine; and no more 

than 10% of revenues derived from sale of 

alcoholic beverages is derived from package 

wine sales 

- Wine by the package sales shall not be used 

in calculating total annual gross food and 

beverage sales  

Community Unit Plan; 

Office Professional; 

Office Institutional; 

Neighborhood 

Commercial; General 

Commercial; Planned 

Shopping Center; 

Industrial; Mixed Use 

Monday through 

Saturday, 

9:00am to 

2:00am 

 

Sunday 

11:00am to 

2:00am on 

Monday, if 

establishment 

derives 50% of 

total annual 

gross food and 

bev. Sales from 

sale of prepared 

meals or food; 

or from 

overnight 

lodging  

 

No outdoor 

consumption of 

alcohol in 

downtown 

district and 

certain mixed-

use districts on 

Sundays from 

11:00am to 

12:30pm 

 

**Allows 

delivery 

pursuant to HB 

879 

2. Supermarkets Yes Ancillary - Seating capacity of 45 or more 

- Does not sell distilled spirits, tobacco 

products, lottery tickets, or related games of 

chance 

- Maintains at all time inventory of saleable 

food products 

- Has interior floor space and storage area of at 

least 15,000 sq. feet, in which more than 50% 

is devoted to display for sale of food products 

- Sells prepared food 

- Has full-service kitchen 

- Employs a minimum of 15 employees who 

work at least 35 hours per week 

- Can also sell by the package 

Community Unit Plan; 

Neighborhood 

Commercial; General 

Commercial; Planned 

Shopping Center; 

Industrial; Mixed Use 
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Alpharetta 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3. Wine Bars Yes Primary - Eating establishment 

- Floor area not exceeding 2,000 sq. ft. 

- No sales of distilled spirits 

- Seating capacity of 45 or more 

- Derives a minimum of 40% of their total 

annual gross food and beverage sales from 

the sale of prepared meals or food 

Not discussed in 

zoning code 

4. Cigar Shops No Ancillary - 70% of total annual gross sales from sale of 

cigars and cigar-related products for 

consumption on or off premises 

- Does not sell or permit use of vape products 

or hookahs 

- Maximum of 10% of total annual gross 

revenues can be from alcohol sales 

Industrial; Conditional 

Use in Neighborhood 

Commercial and 

General Commercial 

5. Art Galleries 

or Studios 

No Ancillary - Derives 70% of total annual gross sales from 

the sale or display of art books, paintings, 

sculptures, or other works of art; or art 

instructional services  

- Specifically excludes libraries, book stores, 

theatres, and establishments where display of 

art is incidental to use; tattoo parlors and 

body art studios 

- Maximum of 10% of total annual gross 

revenues can be from alcohol sales 

Community Unit Plan; 

Office Professional; 

Office Institutional; 

Neighborhood 

Commercial; General 

Commercial; Planned 

Shopping Center; 

Industrial; Mixed Use 

6. Hotels/Motels Yes Ancillary - Entrance shall be from public lobby, hallway, 

mall or other publicly used interior portion of 

structure 

- Derive 50% of annual gross income from 

room rentals and sales of meals and food 

- Not less than 35 separate rooms for overnight 

lodging 

Conditional Use only 

Community Unit Plan; 

Office Institutional; 

Neighborhood 

Commercial; General 

Commercial; Planned 

Shopping Center; 

Mixed Use 

7. High-rise 

Office and 

Yes Ancillary - Entrance shall be from public lobby, hallway, 

mall or other publicly used interior portion of 

structure 

Mixed Use; 

Community Unit Plan 
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Alpharetta 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Apartment 

Buildings 

- Derives a minimum of 50 % of their total 

annual gross food and beverage sales from 

the sale of prepared meals or food 

 

8. Private Dog 

Parks 

Yes Ancillary - At least 25 due paying members 

- Derives a minimum of 40 % of their total 

annual gross food and beverage sales from 

the sale of prepared meals or food  

- Has full-service kitchen or regularly utilizes 

one or more food trucks to provide prepared 

foods to meet food sale requirements 

- Has food trucks or other sources of prepared 

foods for sale during all hours of operation 

LI Zoning District- 

minimum of 2 acre lot 

9. Brewpub Yes Ancillary - Eating establishment where malt beverages 

are manufactured 

- Cannot manufacture more than 10,000 barrels 

a year for retail sale 

- Only sell a maximum of 5,000 barrels for 

wholesale annually  

- Can also sell by the package 

- Derives a minimum of 50 % of their total 

annual gross food and beverage sales from 

the sale of prepared meals or food 

Not specifically 

addressed in zoning 

code 

10. Breweries No Primary - Place where malt beverages are manufactured 

or brewed 

- Can sell up to 3,000 barrels a year for 

consumption on the premises or consumption 

off the premises 

- Package sales cannot exceed 288 ounces per 

consumer, per day 

Industrial District 

 

Needs Conditional use 

for Community Unit 

Plan; Office 

Institutional; 

Neighborhood 

Commercial; General 

Commercial; Planned 

Shopping Center; 

Mixed Use 

11. Private Clubs Yes Ancillary - Nonprofit entity in existence for at least 1 

year prior to application 

Not discussed in 

zoning code  
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Alpharetta 

- At least 75 regular due paying members 

- Owns, hires, or leases building space with 

suitable kitchen and dining room; 

- Sufficient number of employees for cooking, 

prep, and serving meals; 

- No member, officer, agent or employee can 

receive salary or compensation from profits 

of sale of alcoholic beverages beyond fixed 

salary 

12. Distilleries No Primary - Place where distilled spirits are manufactured 

- Can sell up to 500 barrels per year for 

consumption on premises or off premises 

- Package sales shall not exceed 2,250 

milliliters, per consumer, per day  

Industrial District 

 

Needs Conditional use 

for Community Unit 

Plan; Office 

Institutional; 

Neighborhood 

Commercial; General 

Commercial; Planned 

Shopping Center; 

Mixed Use 
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Municipality 

Uses Authorized 

to Sell Alcohol by 

Drink 

Food 

Required? 

Alcohol Sales 

Primary or 

Ancillary 

Service? 

Special Conditions Zoning District Hours 

Atlanta 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Restaurant Yes Ancillary - Meals actually and regularly served 

- Adequate and sanitary kitchen 

- Dining room with minimum seating capacity 

of 40 persons (airport exempt) 

- Sufficient number of employees for prep, 

cooking, and service of food 

- At least one meal per day served 6 days a 

week, with exception of holidays, etc. 

- Serving of alcohol only incidental to serving 

of meals 

No license for on-

premise consumption 

shall be issued unless 

the location is zoned 

commercial, industrial, 

or residential 

apartment; or location 

is under a special use 

permit 

 

(Doesn’t apply to 

private clubs, 

fundraising events, or 

if within 100 yards of 

public park within a 

National Register 

historic district, if 

rezoned within 24 

months prior to 

application) 

*Too 

comprehensive 

to include in 

Chart. See 

attached.  

 

** Except as 

otherwise 

authorized by 

O.C.G.A. § 3-3-

10, it shall be 

unlawful for any 

licensee under 

this article to 

make deliveries 

of any alcoholic 

beverage by the 

package beyond 

the boundaries 

of the premises 

covered by the 

license 

2. Bar Yes Primary - Minimum capacity of 25 persons, maximum 

of 100 

- Primarily devoted to selling and dispensing 

alcoholic beverages  

- Must make food available to patrons 

- Does not meet definition of restaurant, 

nightclub, lounge, farm winery, convention 

center, hotel, brewpub, open air or sidewalk 

cafe 

3. Brewpub Yes Ancillary - Eating establishment where malt beverages 

are manufactured or brewed 

- Subject to barrel limitations of OCGA 3-5-56 

for on-premises consumption 

- 50% of total annual gross food and beverage 

sales from sales of prepared meals or food 

- Barrels sold to wholesalers/retail 

consumption dealers, or retail sales by 

package or growler shall not be used whine 

determining gross food and beverage sales  
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Atlanta 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

- Can secure separate permit for package sales 

as long as they are manufactured on site 

4. Microbrewery No Primary - Not more than 10,000 barrels of beer or malt 

beverages manufactured or brewed on site 

and sold for on/off premises consumption 

each year 

- Can sell for consumption on and off premises 

subject to limitations in OCGA 3-5-24.1 

5. Microdistillery No Primary - Not more than 10,000 barrels of distilled 

spirits manufactured on site and sold for 

on/off premises consumption each year 

- Can sell for consumption on and off premises 

subject to limitations in OCGA 3-5-24.1 

6. Courtyard 

Market 

No Ancillary - Commercial center consisting of one or more 

structures on one ore more contiguous tracts 

or parcels 

- Minimum of 10 acres and at least 400,000 sq 

ft of structures; minimum of 40,000 sq ft 

retail uses; not less than 45,000 sq ft of 

outdoor areas for public/private events, 

entertainment, farmer’s markets, exhibitions, 

performances, parks, lawns, etc.  

- License to sell for consumption on premises 

may be issued to property manager or owner 

of courtyard market 

7. Hotel Yes Ancillary - Food actually served and consumed, and 

sleeping accommodations offered; 

- Minimum of 50 rooms 

- One or more public dining rooms with 

seating capacity of at least 40 persons 

- Adequate and sanitary kitchen 

 

8. Suite Hotel Yes Ancillary - 50 or more suites, each consisting of at least 

one bedroom, living room, and bathroom 
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Atlanta 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

- Alcoholic beverages served and price of such 

beverages is included in the suite rates 

9. Lounge Yes- in 

restaurant 

or hotel 

Either - Separate room connected with a part of and 

adjacent to restaurant, hotel, or any airport 

owned by city 

- Minimum seating capacity of 50 persons (not 

applicable to airport) 

10. Nightclub No Ancillary - Minimum capacity of at least 100 persons 

- Music, dancing or entertainment is conducted 

- Principal business shall be entertaining, and 

serving of alcohol shall be incidental thereto 

11. Open Air Cafe Yes Ancillary - Serves food during all hours of operation 

- Minimum seating capacity of 40 

- Located within pedestrian court area of 

shopping and retail entertainment center 

- Cannot sell by package 

12. Outdoor 

market 

No Ancillary - Retail center with structure of at least 

1,000,000 sq ft; minimum of 100,000 sq ft of 

retail uses; not less than 40,000 sq ft of 

outdoor areas for public/private events, 

entertainment, farmer’s markets, exhibitions, 

performances, parks, lawns, etc.  

- License to sell for consumption on premises 

may be issued to property manager or owner 

of courtyard market 

13. Sidewalk Cafe Yes Ancillary - Serves food during all hours of operation 

- Operates outdoor dining area 

- Subject to same limitations as restaurants 

- Mixed use development that has zoning 

approval for at least 50,000 sq ft of retail 

space; 100,000 sq ft of office space, and 300 

residential units (or ROW dining area) 

1.3.a

Packet Pg. 69



19 

 

 

 

 

 

 

Atlanta 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

14. Tasting Room- 

Farm Winery 

No Primary - Outlet operated by farm winery for promotion 

of farm winery’s wine by providing 

complimentary samples of such wine to the 

public and for the sale of such wine at retail 

Farm Winery- 

- Domestic winery located on premises for 

which a substantial portion is used for 

agricultural purposes for production of wine 

- At least 40% of annual production from 

agricultural produce grown in state where 

winery is located 

- Produces less than 100,000 gallons per year; 

- Owned and operated by persons engaged in 

production of substantial portion of the 

agricultural produce used in its annual 

production 

15. Certain Non-

profits 

No Ancillary - Nonprofit within the city sponsoring a 

fundraising event for purpose of expanding 

research in the cure for cancer and providing 

information to the public 

- Maximum of one fundraising event per year 

involving sale of alcohol  

- Fundraiser cannot exceed 4 hours 

- Lists specific roads where fundraising event 

can be held 

16. Performing 

arts theaters 

No Ancillary - Must be non-profit, 501(c)(3) 

- Seating capacity of at least 100 

- Indoor live performances must be held on 

regular basis, a minimum of 3 times per week 

for a period of 32 weeks a year 

- Profits from alcohol sales can only be used to 

sustain and promote the theater 

- Premises cannot be located within or on any 

public property 
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17. Museums No Ancillary - Must be non-profit, 501(c)(3) 

- Profits from alcohol sales can only be used to 

sustain and promote the museum 

- Premises cannot be located within or on any 

public property 

18. Zoological 

parks 

No Ancillary - Must be non-profit, 501(c)(3) 

- Profits from alcohol sales can only be used to 

sustain and promote the zoo 

19. Botanical 

Gardens 

No Ancillary - Must be non-profit, 501(c)(3) 

- Profits from alcohol sales can only be used to 

sustain and promote the botanical garden 

20. City park 

organizations 

No Ancillary - Profits from alcohol sales can only be used to 

sustain and promote the park in which the 

park facility is located 

- Alcohol can only be sold at definite closed or 

portioned-in buildings, including any area or 

patio immediately adjacent to said buildings 

within a city-owned park 

- Patio must be completely enclosed except for 

entrance/exit by wall, fence shrubbery, or 

other decorative material (no roof required) 

- Organization must have agreement with city 

to manage, operate, or lease building 

- Separate license required for each park 

21. Government 

Center 

No Ancillary - Owned or leased and operated by the state or 

county (specifically excludes city buildings) 

- Contains a lobby or atrium or other room for 

group functions 

- No person may purpose or consume more 

than 3 regular servings of alcoholic beverages 

within a 2-hour period 
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22. Sports 

Coliseum 

No Ancillary - Major league sporting events of basketball, 

hockey, or similar athletic or amusement 

events  

- Minimum of 3,000 square feet 

23. Convention 

Center 

No Ancillary - Operated exclusively for conventions, trade 

shows or similar activities, including social 

events 

- Minimum occupancy of 200 persons for each 

event 

24. Private Club Yes Ancillary - Nonprofit- 501(c) in operation for at least one 

year prior to application 

- Minimum of 250 due paying members 

- Operated exclusively for pleasure, recreation, 

or other nonprofitable purpose 

- Primary purpose cannot be sale of alcoholic 

beverages 

- Must have kitchen and dining room space 

- No member, employee, director, etc. can 

receive profits from sale of alcoholic 

beverages 

- Hot meals must be served at least once per 

day, at least 6 days a week 

25. Continuing 

Education 

Center 

Yes Ancillary - Facility offering adult education 

- Operated by unit of University System of 

Georgia 

- Has housing facilities capable of 

accommodating 200 people 

- Banquet facilities capable of serving 400 

people 

- Sale of alcoholic beverages only incidental to 

principal business of continuing education 

center 
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26. Auditorium  No Ancillary - Permanent building or hall used for concerts, 

speakers, plays and similar activities 

- Seating capacity in excess of 3,500 

 

East Point- Hours 

Sec. 11-1058. Days and hours of operation. 

(a) No licensee shall sell, give away or otherwise dispense distilled spirits, wines, champagnes or malt beverages between the hours of 11:59 

p.m. Saturday and 6:00 a.m., Monday except those establishments which are licensed to sell distilled spirits, malt beverages or wine and 

which derive at least fifty-one (51) percent of their total annual gross sales from the sale of prepared meals or foods in all of the combined 

retail outlets of the individual establishment where food is served, or derive at least fifty-one (51) percent of their total annual gross income 

from the rental of rooms for overnight lodging, in which case such business may, in addition to the afore-described hours, open from the 

hours of 12:30 p.m. Sunday to and including 12:00 midnight Sunday.  

(b) Pursuant to O.C.G.A. § 3-3-20(b)(2)(B), it is hereby ordained that any license holder may sell distilled spirits, wines, champagnes or malt 

beverages on any election day provided such sale does not occur within two hundred fifty (250) feet of any polling place or the outer edge of 

any building within which such polling places is established on primary or election days.  

(c) Packaged distilled spirits. Licensees in distilled spirits by the package shall not engage in the sale of such distilled spirits except between the 

hours of 9:00 a.m. and 11:45 p.m. on weekdays Monday through Friday, between 9:00 a.m. and 11:59 on Saturdays, and between 12:30 p.m. 

and 11:30 p.m. on Sundays. No licensee shall, sell give away or otherwise dispense packaged distilled spirits between the hours of 11:30 p.m. 

Sunday and 9:00 a.m. Monday.  

(d) Packaged wine and malt beverages. Licensees in packaged wine and malt beverages shall not engage in the sale of such wine and malt 

beverages except between the hours of 9:00 a.m. and 11:45 p.m. on weekdays Monday through Friday, between 9:00 a.m. and 11:59 on 

Saturdays, and between 12:30 p.m. and 11:30 p.m. on Sundays. No licensee shall, sell, give away or otherwise dispense packaged wine or 

malt beverages, between the hours of 11:30 p.m. Sunday and 9:00 a.m. Monday.  

(e) Sale of wine or malt beverages for on premises consumption. 

(1) Except as otherwise provided by O.C.G.A. § 3-3-7 and as set out in a. and b. below, all license holders for the sale of wine or malt 

beverages for consumption on the premises shall be authorized to engage in the sale of wine or malt beverages on Tuesday through 

Friday between the hours of 9:00 a.m. on one day and 5:00 a.m. of the following day and on Saturday from 9:00 a.m. to 2:55 a.m. on 

Sunday. Sales of wine or malt beverages for consumption on the premises may start again at 12:01 a.m. on Monday and continue until 

5:00 a.m. on Tuesday.  

a. Wine and/or malt beverages may be sold on Sundays between the hours of 12:30 p.m. and 12:00 midnight in public stadiums, coliseums 

and auditoriums with a seating capacity in excess of three thousand five hundred (3,500) persons, and in restaurants.  

b. Wine and/or malt beverages also may be served on Sunday with the issuance of a special event permit.  

(2) Anytime December 31st falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises between the hours 

of 12:30 p.m. Sunday, December 31st, to 12:00 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums with a 
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seating capacity in excess of three thousand five hundred (3,500) persons, and in restaurants. Anytime December 31st falls on a Sunday, 

all other establishments licensed to sell beer and wine by the drink for consumption on the premises may sell such beer and wine 

between the hours on 12:01 a.m. Monday, January 1st, to 2:55 a.m. Monday, January 1st. Anytime St. Patrick's Day, Memorial Day, 

Independence Day and Labor Day fall on a Monday, beer and wine may be sold by the drink for consumption on the premises between 

the hours of 12:30 p.m. of that particular prior Sunday, to 12:00 a.m. Monday, on the date of that particular holiday, only in public 

stadiums, coliseums and auditoriums with a seating capacity in excess of three thousand five hundred (3,500) persons, and in 

restaurants. Anytime Independence Day falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises 

between the hours of 12:30 a.m. of that particular Sunday, to 12:00 a.m. Monday, the next day, only in public stadiums, coliseums and 

auditoriums with a seating capacity in excess of three thousand five hundred (3,500) persons: and in restaurants.  

(3) This section shall apply in all respects to private clubs, as defined by this ordinance, except as provided by O.C.G.A. § 3-7-2 to the 

public at the time set by this section for the discontinuance of the sale of alcohol and the premises cleared of patrons within thirty (30) 

minutes after the time set by this section for discontinuance of the sale of alcoholic beverages on the premises.  

(f) Sale of distilled spirits by the drink or for on premises consumption. 

(1) Except as otherwise provided by O.C.G.A. § 3-3-7, and as set out in a. and b.) below, all license holders for the sale of distilled spirits 

by the drink or for the operation of a bottle house on the premises shall be authorized to engage in the sale of those distilled spirits only 

on Tuesday through Friday between the hours of 9:00 a.m. of one day and 5:00 a.m. of the following day and on Saturday from 9:00 

a.m. to 2:55 a.m. on Sunday. Sales of distilled spirits by the drink or for on premises consumption may start again on Monday at 12:01 

a.m. and continue until 5:00 a.m. on Tuesday.  

a. Distilled spirits may be sold on Sundays between the hours of 12:30 p.m. and 12:00 a.m. in public stadiums, coliseums and auditoriums 

with a seating capacity in excess of three thousand five hundred (3,500) persons, and in restaurants.  

b. Distilled spirits also may be served on Sunday with the issuance of a special event permit.  

(2) Anytime December 31st falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises between the hours 

of 12:30 p.m. Sunday, December 31st, to 12:00 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums, except 

as provided by O.C.G.A. § 3-7-2.  

(g) Time limit for clearing patrons from premises. Establishments other than restaurants as described in this ordinance must be cleared of all 

patrons thirty (30) minutes after the sale of alcohol has been discontinued.  

 

City of Atlanta- Hours 

(c) Sale of wine or malt beverages for on premises consumption. 

(1) Except as otherwise provided by O.C.G.A. § 3-3-7 and those licensees located within a special entertainment district as defined by 

Code section 10-211 and those licensees that elect to be subject to Code section 10-94(a)(7), all other licensees for the sale of wine or 

malt beverages for consumption on the premises shall be authorized to engage in the sale of wine or malt beverages on Monday through 

Friday between the hours of 9:00 a.m. of one day and 2:30 a.m. of the following day and on Saturday from 9:00 a.m. to 2:30 a.m. on 

Sunday. Wine and/or malt beverages may be sold on Sundays between the hours of 12:30 p.m. and 12:00 a.m. midnight only in public 

stadiums, coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 
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10-1). Wine and/or malt beverages may also be served on Sunday in conjunction with the issuance of both an outdoor festival permit 

pursuant to Code section 138-204 and a special event permit pursuant to Code section 10-8.  

(2) Anytime December 31st falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises between the hours 

of 12:30 p.m. Sunday, December 31st, to 2:30 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums with a 

seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Anytime December 31st falls on a 

Sunday, all other establishments licensed to sell beer and wine by the drink for consumption on the premises may sell such beer and 

wine between the hours on 12:01 a.m. Monday, January 1st, to 2:30 a.m. Monday, January 1st. Anytime St. Patrick's Day, Memorial 

Day, Independence Day and Labor Day fall on a Monday, beer and wine may be sold by the drink for consumption on the premises 

between the hours of 12:30 p.m. of that particular prior Sunday, to 2:30 a.m. Monday, on the date of that particular holiday, only in 

public stadiums, coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code 

section 10-1). Anytime Independence Day falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises 

between the hours of 12:30 p.m. of that particular Sunday, to 2:30 a.m. Monday, the next day, only in public stadiums, coliseums and 

auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1).  

(3) This section shall apply in all respects to private clubs, as defined by Code section 10-1, except as provided by O.C.G.A. § 3-7-2.  

(4) Those licensees that elect to be subject to Code section 10-94(a)(7) shall be authorized to engage in the sale of wine and malt beverage 

on Monday through Thursday between the hours of 9:00 a.m. and 11:00 p.m., on Friday and Saturday between the hours of 9:00 a.m. 

and midnight and on Sunday, subject to O.C.G.A. § 3-3-7, between the hours of 12:30 p.m. and 11:00 p.m.  

(d) Sale of distilled spirits by the drink or for on premises consumption. 

(1) Except as otherwise provided by O.C.G.A. § 3-3-7, and those licensees located within a special entertainment district as defined by 

Code section 10-211 and those licensees that elect to be subject to Code Section 10-94(a)(7), all licensees for the sale of distilled spirits 

by the drink on the premises shall be authorized to engage in the sale of those distilled spirits only on Monday through Friday between 

the hours of 9:00 a.m. of one day and 2:30 a.m. of the following day and on Saturday from 9:00 a.m. to 2:30 a.m. on Sunday. Distilled 

spirits may be sold on Sundays between the hours of 12:30 p.m. and 12:00 a.m. only in public stadiums, coliseums and auditoriums 

with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Distilled spirits may also be 

served on Sunday in conjunction with the issuance of both an outdoor festival permit pursuant to Code section 138-204 and a special 

event permit pursuant to Code section 10-8.  

(2) Anytime December 31st falls on a Sunday, distilled spirits may be sold by the drink for consumption on the premises between the hours 

of 12:30 p.m. Sunday, December 31st, to 2:30 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums with a 

seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Anytime December 31st falls on a 

Sunday, all other establishments licensed to sell distilled spirits by the drink for consumption on the premises may sell such distilled 

spirits between the hours on 12:01 a.m. Monday, January 1st, to 2:30 a.m. Monday, January 1st. Anytime St. Patrick's Day, Memorial 

Day, Independence Day and Labor Day fall on a Monday, distilled spirits may be sold by the drink for consumption on the premises 

between the hours of 12:30 p.m. of that particular Sunday, to 2:30 a.m. Monday, the next day, only in public stadiums, coliseums and 

auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Anytime 

Independence Day falls on a Sunday, distilled spirits may be sold by the drink for consumption on the premises between the hours of 

12:30 p.m. of that particular Sunday, to 2:30 a.m. Monday, the next day, only in public stadiums, coliseums and auditoriums with a 

seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1).  

(3) This section shall apply in all respects to private clubs, as defined by Code section 10-1, except as provided by O.C.G.A. § 3-7-2.  
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(4) Those licensees that elect to be subject to Code Section 10-94(a)(7) shall be authorized to engage in the sale of distilled spirits on 

Monday through Thursday between the hours of 9:00 a.m. and 11:00 p.m., on Friday and Saturday between the hours of 9:00 a.m. and 

midnight and on Sunday, subject to O.C.G.A. § 3-3-7, between the hours of 12:30 p.m. and 11:00 p.m.  

(e) Sale of wine or malt beverages for on-premises consumption within a special entertainment district. Except as otherwise provided by 

O.C.G.A. § 3-3-7, all licensees in wine or malt beverages for consumption on the premises within a special entertainment district as defined 

by Code section 10-211 shall be authorized to engage in the sale of those wines or beverages in the following manner:  

(1) Wine and/or malt beverages may be sold on Monday through Friday between the hours of 9:00 a.m. of one day and 4:00 a.m. of the 

following day and on Saturday from 9:00 a.m. to 2:55 a.m. on Sunday.  

(2) Wine and/or malt beverages may be sold on Sundays between the hours of 12:30 p.m. and 12:00 a.m. only in public stadiums, 

coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). 

Notwithstanding this subsection, a licensed farm winery tasting room located within a special entertainment district may sell wine for 

on-premises consumption on Sundays from 12:30 p.m. until 12:00 midnight, as permitted by O.C.G.A. § 3-6-21.2. Wine and/or malt 

beverages may also be served on Sunday in conjunction with the issuance of a special event permit pursuant to Code section 10-8. Wine 

and/or malt beverages may also be sold by the drink for on-premises consumption within special entertainment district on Mondays 

between the hours of 12:01 a.m. and 4:00 a.m.  

(3) Anytime December 31st falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises between the hours 

of 12:30 p.m. Sunday, December 31st, to 4:00 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums with a 

seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Anytime December 31st falls on a 

Sunday, all other establishments licensed to sell beer and wine by the drink for consumption on the premises may sell such beer and 

wine between the hours on 12:01 a.m. Monday, January 1st, to 4:00 a.m. Monday, January 1st. Anytime St. Patrick's Day, Memorial 

Day, Independence Day and Labor Day fall on a Monday, beer and wine may be sold by the drink for consumption on the premises 

between the hours of 12:30 p.m. of that particular prior Sunday, to 4:00 a.m. Monday, on the date of that particular holiday, only in 

public stadiums, coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code 

section 10-1). Anytime Independence Day falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises 

between the hours of 12:30 p.m. of that particular Sunday, to 4:00 a.m. Monday, the next day, only in public stadiums, coliseums and 

auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1).  

(4) This section shall apply in all respects to private clubs, as defined by Code section 10-1, except as provided by O.C.G.A. § 3-7-2.  

(f) Sale of distilled spirits by the drink or for on-premises consumption within a special entertainment district. Except as otherwise provided by 

O.C.G.A. § 3-3-7, all licensees for the sale of distilled spirits by the drink on the premises within a special entertainment district as defined 

by Code section 10-211 shall be authorized to engage in the sale of those distilled spirits in the following manner:  

(1) Distilled spirits may be sold by the drink or for on-premises within a special entertainment district on Monday through Friday between 

the hours of 9:00 a.m. of one day and 4:00 a.m. of the following day and on Saturday from 9:00 a.m. to 2:55 a.m. on Sunday.  

(2) Distilled spirits may be sold by the drink or for on-premises within a special entertainment district on Sundays between the hours of 

12:30 p.m. and 12:00 a.m. only in public stadiums, coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in 

restaurants (as defined in Code section 10-1). Distilled spirits may also be served on Sunday in conjunction with the issuance of a 

special event permit pursuant to Code section 10-8. Distilled spirits may also be sold by the drink for on-premises consumption within a 

special entertainment district on Mondays between the hours of 12:01 a.m. and 4:00 a.m.  
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(3) Anytime December 31st falls on a Sunday, distilled spirits may be sold by the drink for consumption on the premises between the hours 

of 12:30 p.m. Sunday, December 31st to 4:00 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums with a 

seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Anytime December 31st falls on a 

Sunday, all other establishments licensed to sell distilled spirits by the drink for consumption on the premises may sell such distilled 

spirits between the hours on 12:01 a.m. Monday, January 1st, to 4:00 a.m. Monday, January 1st.  

(4) Anytime St. Patrick's Day, Memorial Day, Independence Day and Labor Day fall on a Monday, distilled spirits may be sold by the 

drink for consumption on the premises between the hours of 12:30 p.m. of that particular Sunday, to 4:00 a.m. Monday, the next day, 

only in public stadiums, coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in 

Code section 10-1). Anytime Independence Day falls on a Sunday, distilled spirits may be sold by the drink for consumption on the 

premises between the hours of 12:30 p.m. of that particular Sunday, to 4:00 a.m. Monday, the next day, only in public stadiums, 

coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1).  

(g) Time limit for clearing patrons from premises. All licensed premises described in subsections (c), (d), (e) and (f) of this section shall be 

closed to the public at the time set by this section for the discontinuance of the sale of alcohol and the premises cleared of patrons within 30 

minutes after the time set by this section for discontinuance of the sale of alcoholic beverages on the premises.  

(h) Occupancy time. Upon clearing patrons from the premises 30 minutes after the sale of alcohol has been discontinued as provided for in 

subsection (g) of this section, establishments licensed for on premises alcoholic beverage consumption, excluding restaurants as defined in 

the Code by section 10-1, shall remain closed and shall not re-open earlier than 6:00 a.m. Nothing in this subsection shall be construed as 

altering the hours alcoholic beverages may be sold as otherwise provided for in this section.  

(i) Extended Sunday alcohol sales. Notwithstanding any other provisions of this chapter to the contrary, the sale of alcoholic beverages for 

consumption on the premises, including the sale of wine and/or malt beverages and the sale of distilled spirits, may be sold on Sundays 

between the hours of 11:00 a.m. and 12:00 a.m. midnight in any licensed establishment which derives at least 50 percent of its total annual 

gross sales from the sale of prepared meals or food in all of the combined retail outlets of the individual establishment where food is served; 

and in any licensed establishment which derives at least 50 percent of its total annual gross income from the rental of rooms for overnight 

lodging.  
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