Mayor & City Council City of College Park

COL EGE PARK 3667 Main Street
Workshop Session College Park, GA 30337
\_/ http://Iwww.collegeparkga.com
~ Agenda ~ 404-669-3756 (Main)
Experience College Park
Georgia’s Global City

Monday, May 17, 2021 6:00 PM Council Chambers

1.  Presentation by founder and Chief Equity Officer Nathaniel Q. Smith, Jr. of Partnership for
Southern Equity on the organization's position on equitable development, health, energy
and economic inclusion. See memorandum dated May 11, 2021 from Mayor Bianca
Motley Broom. Also, see attached PowerPoint presentation prepared by the Partnership of
Southern Equity. (15 minutes presentation/Q&A.)

2.  Presentation by Automatic Data Processing (ADP) for payroll processing services for the
City of College Park. See memorandum dated May 12, 2021 from Director of Human
Resources & Risk Management Dwight Baker. Also, see attached supporting
documentation. (15 minutes presentation/Q&A.)

3. Discussion of potential amendments to the alcoholic beverages ordinance governing
alcohol sales in the City of College Park at establishments that do not typically serve food.
See memorandum dated May 12, 2021 from City Attorney Danielle Matricardi. Also, see
attached supporting documentation. (25 minutes presentation/Q&A.)
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/3 2D\ CITY OF COLLEGE PARK
C RK P.0. BOX 87137 - COLLEGE PARK, GA 30337 - 404.767.1537

WORKSHOP AGENDA ITEM DOC ID: 8784
DATE: May 11, 2021
TO: The Honorable Mayor and Members of City Council

THROUGH: Mercedes Miller, Interim City Manager
FROM: Bianca Motley Broom, Mayor

RE: Presentation by Partnership for Southern Equity

Presentation by founder and Chief Equity Officer Nathaniel Smith of Partnership for Southern
Equity. Mr. Smith will share the organization's position on equitable development, health, energy
and economic inclusion. These principles align with the City of College Park's Core Values and
keeps the discussion ongoing.

Thank you.

ATTACHMENTS:
e City of College Park Presentation Slides (PPTX)

Review:
e Bianca Motley BroomPending
e Rosyline Robinson  Pending
e Mercedes Miller Pending
e Mayor & City Council Pending 05/17/2021 6:00 PM
Updated: 5/11/2021 11:55 AM by Rosyline Robinson Page 1
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Together We
Prosper

Monday, May 17, 2021

e
\P%tnership for Southern Equity

TOGETHER WE PROSPER

Nathaniel Q. Smith, Jr. Founder & CEqO/CEO
Christina Cummings, VP of Operations
Suzanne Burnes, Director, PSE Just Growth Portfolio
Jessica Daniels, YES! for Equity Consultant
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Our PSE Team

Nathaniel Smith,
Chief Equity Officer

N 1

Jessica Daniels,

[N

Chandra Farley Alicia Scott

i Suzanne Burnes Kisten Cook
i(LIJESStl ?‘glru;qour:iy& f)uii(tecEtr;?rgy JMUSt Energy Just Growth Just Growth
Lead Consultant anager Director Manager

Christina Cummings, VP of
Operations

i’

JTSStdSB[gEg:{Sni ty JStet”g]g Jorlnsqtn Arlene Parker Goldson  Aundrea Hickson
: : : us ortuni

Eddie Washington Andre Ledgister Director Manag?(fr Y lust Health Just Health
Finance Director Communications Catalyst Director Associate
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Our Mission

The Partnership for Southern Equity (PSE) advances
policies and institutional actions that promote racial equity
and shared prosperity for all in the growth of
metropolitan Atlanta and the American South.

QOO

Just Energy Just Growth Just Opportunity Just Health

1.1la
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TRANSFORMING
SYSTEMS

1.1la

The PSE Way

e Leading with race

e Catalyzing relationships

* Building an equity
ecosystem

e Grounding in communities
of color and low-wealth

e Leading with data &
research

Packet Pg. 6




1.1la

./\,o
A

Theory of Engagement

1.The agency of marginalized residents directly impacted by inequitable
policies must be activated to engage in decision-making at the beginning,
middle and end of civic processes.

2.Public policies and civic practices are more impactful when they are
iInformed and shaped by the wisdom and experiences of historically
marginalized stakeholders.

3.Vigorous community engagement and agency cultivation will create the
conditions for new leaders, civic infrastructure and policy innovations to
emerge that can realize better outcomes for all in the American South.
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Our Shared
Foundation:
EQUITY

“To create the conditions
that enable just and fair
Inclusion into a society in
which all can participate,
prosper and reach their
full potential.”

EQUITY AS A WAY IS AS IMPORTANT AS EQUITY AS A WHAT
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WHY EQUITY MATTERS TO THE AMERICAN

SOUTH & THE CITY OF COLLEGE PARK
THE DATA STORY

“You are entitled to your opinion. But you are not entitled to

your own facts.”

= Daniel Patrick Moynihan
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. Just Opportunity

Economic

y- Economic Inclusion
Mobil Ity challenges are a result of
deep roots in Jim Crow:

-No minimum wage laws in
Mississippi, Alabama,
Louisiana, Tennessee, and
South Carolina

-Low rates of unionization:
Georgia: 4.3%
Mississippi: 3.7%
South Carolina: 2.2%

Image courtesy of Raj Chetty. https://www.huduser.gov/portal/pdredge/pdr_edge featd_article_071414.htm| North Carolina: 1.9%
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Life Expectancy by
County, 2014

Average life
expectancy
74 years
i . ‘%% [ 78 years
)
Y p y B 82 years

Chart: The Conversation, CC-BY-ND = Source: Global Health Data Exchange

- The 10 least healthy states in the
US, according to the United Health
Foundation, are in the South.

- More than other regions, the
South has higher rates of: Infant
mortality, obesity, diabetes, and
cancer deaths.

- 15% of nonelderly adults in the
South are uninsured, vs. 10% in
the rest of the country.

- On average in the US, life
expectancy for a white person is 5
years longer than for a black
person.
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Just Growth

- Gentrification rates in southern cities:

The Black N =
Homeownership Gap I
Atlanta Nashville Charlotte Washington, Seattle

- Southern state transit scores are very low:

State Transit Score, out of 10

MS
AL
AR
SC

wv

TN
NC

Urban Institute: https://www.urban.org/urban-wire/mapping-biack-homeownership-gop

GA

o
IIIIIIIII

N
&
o
L= -]
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Predicted damage, 2080 to 2099
Percent cf county G.D.P. per year

; . —"—'—'—‘\
"‘ .. “’__ vl

NY Times: https://www.nytimes.com/interactive/2017/06/29/climate/southern-states-worse-climate-effects.html

-The five states with the highest
low-income energy burden are
Mississippi, South Carolina,
Alabama, Georgia, and Arkansas.

-African Americans spend
almost twice as much per square
foot on energy as their white
counterparts.

Economic Cost of
Climate Change by
County
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/ .%%\i‘ & UW Ch”d We” Be|ng |ndeX (4 of the 14 indicators)
/. City of College Park Analysis

Data Measures Black Hispanic/Latino Asian
Population 79.7%@ 4.2% 0.9% 13.1%
Median Family Income - $41,396 $45,550 $64,371 $58,053
High School Graduate/ GED - Child 91.8% 66.04%W 100% 87.92%
Families Living In Poverty - Child 34.43%. 2.93% 0% 13%
Unemployment Rate 2019 - Community | 7.8% 8% - 6.7% 3.7.8%

US CENSUS DATA & The Georgia Department of Education
NAEP Data
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“ )’ Why Racial Equity Matters

PSE defines racial equity as..
“A reality in which a person is no more or less likely to

experience society’s benefits or burdens just because of
the color of their skin.”

We understand that people of color, particularly Black people, are more likely to experience
worse outcomes than white people across broad areas including:
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RACISM IS A SOCIAL DETERMINANT

The South’s history of structural racism and
exploitation is embedded in our public
health, environmental and economic
systems.
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'/)- Critical Questions For The City of
- College Park

< How will the College Park, review and address the city’s internal policies,
procedures, programs, and services to assure equitable outcomes for their
residents?

< How will College Park assess that the city’s departments, authorities,
offices, boards and commissions are ready to address institutional racism
and equity?

« What organized, internal group of City stakeholders are helping to drive
equitable systems change at the City level?

= What ongoing professional development offerings are available to city
leadership now, that will help local government advance racial equity?
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7. Critical Questions For The City of

/- College Park

= \What data related to services, procedures and programs need to be
disaggregated by race/ethnicity, gender, socioeconomic status, and
disability and English language proficiency?

= How will College Park assess the financial resources distributed across

the City, its departments, authorities, offices, and determine how to
equitably fund various facets of the city for equitable outcomes?

< How has College Park partnered with youth to address the racial
Inequities that impact their lives?
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7)* How PSE Has Helped Our Partners
: Answer These Questions

CITY OF EAST POINT
= First City-Wide Equity Strategic Plan
= Assessed and made recommendations on internal and external systems to advance racial equity
at the local level.

GA SYSTEMS CHANGE ALLIANCE - CITIES OF ALBANY, BRUNSWICK & SAVANNAH and STATE OF GA
= First city and state-wide alliance dedicated to community led racial equity systems change
= PSE provides the TA to develop city strategic plans and policy recommendations that advance
racial equity.

YES! for EQUITY - PSE’s organized effort to partner with youth leaders to organize and advocate for
racially just policies and systems across the south east. Over 20,000 Youth leaders and their allies
trained and over 250 policies, systems and environmental changes, across 24 states.
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'/).
We are caught in an inescapable
network of mutuality, tied in a
single garment of destiny.

Whatever affects one directly,
affects all indirectly.

-Dr. Martin Luther King, Jr.
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_ P@t.nership for Southern Equity \

TOGETHER WE PROSPER

1.1la

THANK YOU!

Nathaniel Smith, Founder & Chief Equity
Officer

nsmith@psequity.org
Christina Cummings, VP of Operations
ccummings@psequity.org
Suzanne Burnes, Director, Just Growth
sburnes@psequity.org
Jessica Daniels, Consultant
[daniels@psequity.org

Partnership for Southern Equity (PSE)
0 Www.psequity.org
o www.atlantaequityatlas.com
o0 @PSEquityMatters (Twitter and YouTube)
0 @PSEquity (Instagram)
o Partnership for Southern Equity (Facebook)
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4 =2\ CITY OF COLLEGE PARK
P.O. BOX 87137 - COLLEGE PARK, GA 30337 - 404.767.1537

WORKSHOP AGENDA ITEM DOC ID: 8780
DATE: May 12, 2021
TO: The Honorable Mayor and Members of City Council

THROUGH: Mercedes Miller, Interim City Manager
FROM: Dwight Baker, Director of Human Resources & Risk Management

RE: Payroll Services - Automatic Data Processing (ADP)

This service agreement is aligned with one of the Office of Human Resources Strategic
Goals of OHR Excellence. By driving innovation and collaborating with departments on
various human capital efforts. Data analytics offerings as an opportunity to anticipate
future trends retrospectively and make informed decisions about the workforce OHR will
continue to fully leverage the human resources information system and other
applications with actionable analytics. We will continue to streamline processes that
gain efficiencies while meeting organizational/customer needs.

The City of College Park Office of Human Resources currently provides payroll services
to the City. Virtual product demonstrations were conducted via Zoom by Automatic
Data Processing (ADP) and Paycor on Wednesday, January 13, 2021, with Dr. Dwight
Baker, Althea Bradley, Willis Moody, Michael Hicks, and Mercedes Miller.

The committee conducted a meeting on Thursday, January 21, 2021 to discuss both
products and compatibility and decide which company to use for the payroll services.
The committee agreed to move forward with ADP due to its functionality(s) with the
City's software (Tyler Technology - New World ERP).

ADP offers several discounts and a lower monthly and annual rate to outsource the
City's payroll services.

ATTACHMENTS:
e City of College Park PPT presentation 5.17.2021 (PPTX)

Review:
e Dwight L. Baker Completed  05/12/2021 12:26 PM

Updated: 5/12/2021 12:26 PM by Dwight L. Baker Page 1
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Workshop Agenda Item (1D # 8780) Meeting of May 17, 2021

e Information Technology Completed  05/12/2021 12:46 PM

e Finance Completed  05/12/2021 1:04 PM

e Rosyline Robinson  Completed  05/12/2021 1:08 PM

e Mercedes Miller Completed  05/12/2021 1:59 PM

e Mayor & City Council Pending 05/17/2021 6:00 PM

Updated: 5/12/2021 12:26 PM by Dwight L. Baker

Page 2
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ADP Solution
Presentation

Prepared exclusively fo

5/17/2021

Copyright © 2019 ADP, LLC.

1.2.a
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This Evenings ’s

all

1.2.a

(

e Overview of WFN
Solution

* Implementation &
Service

* Q&A | Next Steps

Copyright © 2019 ADP, LLC.

Ted Smith
District Manager

PK Howard
Business Consultant

Andrew Dickson
Sales Executive
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WHO DO WE SERVE?  S()9%; 30,000,000

of the Fortune 500 . s employees
are clients

. ;
3 Our Clients' Funds (gaﬂ-ngies 810k C||ent3

statements
A 22 million
. D ‘ | Mobile users

Packet Pg. 26
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Platform Overview

() Payroll/GL & Tax
g
v
© |
0 3
£
0 Performance
3 Management
Z
=5
@
(@)
£
o |
¥

Copyright © 2019 ADP, LLC.

HR &
Compliance

Reporting

& Analytics

2,500,000
Daily Users

ADP WorkForce Now

Onboarding

o 25 0f My 202018

1.2.a

ADP Mobile
Solutions

m HR for Employees & Manag...
[ OPEN _ M

4+ #7
Years Old Business
The top-rated HR tech app
used by employees and
managers, with 22M+

registered users and 700K+
five-star ratings.

£3?
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ADP WFN Portal Home Page

43
% COVID-19 Updates =
MESSAGES

RESOURCES MYSELF MY TEAM PEOPLE

@) i g C3

ANTHONY ALBRIGHT  +
SUPPORT MARKETPLACE LOG OuUT L

e

CALENDAR

PROCESS REPORTS Search Workforce Now: Q

In The News....... My Quick Links

. € &

Poucies ravmenT

i

soaLs

Completely configurable, by the
Client and easy to update.

Thomas Kuzniacki Named Interim Council Meeting 4.5.21

The view can be different for Police Chief —
Employee, Manager, etc. il Qur next Counc

Shieuces ot Thaemce ke E Company Insights

My HCM View >

My Time Off Who Should | Contact?

BALANCE (as of [ Apr 13, 2021)

Ll Headcount

Q2.2021 ©
Brenda Smith VP HR S

Brenda.smith@email.com

888.555.1212 e

HR Questions:

California Sick Leave 48.00 nours

Personal 40.00 hours
|&il Terminations

Sick 40.00 hours 9 Payroll Questions: Q2202 (4]
-

lerry Kirkwood Payroll Manager
lerry Kirkwood@email.com 7

Vacation 284.00 nours

888.555.1414
Jury Duty e |l Labor Cost o
Apr-2t
IT Questions:
REQUEST TIME OFF Mick Johnstone CIO $71,830.69
Mick. ohnsmne@ema'l.mm
- 888.555.1616 il Hires
Q2.202 4]

4
539 View Dashboard
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Payroll is all on one screen,
to review all activity that has
occurred during the pay
period along with a real time
Preview.

ADP WFEN Payroll/GL & Tax

1.2.a

ers £ .o E 2 2.2 2

e ’ ANTHONY ALERIGHT  ~
.

MESSACES CALENDAR LEARN BRIDGE SUPFORT ~ MARKETPLACE  LOG OUT
HOME RESOURCES MYSELF MY TEAM PEOPLE PROCESS REPORTS SETUP * Search Workforce Now: Q
Payroll Cycle @ @ .” | wawk Mz THrRoUSH Chat with ADP &Q Marked as Favortte 4
1FZ - Workforce Now ¥ = o 10f1 o (-]
Status: Week ¥ Pay Date: PIE Date: QtriYear: Service Centar:
Correcting Input 15  Start Input for Another Payroll @ 04/16/2021 041172021 272021 0052 Chesapeake {Edit Schedule)

Viewing Week 15 Input | View Week 15 Resulls
+ CHANGE DELIVERY ADDRESS

&3 Cycle Status
o] Manage All Time Cycles

A Ona or more employees are cligible for retroactive pay. View Detalls

& Employee Updates

New Hires/Rehires

Allen, Shelley K

Term/Leave
No Terminated

Changes

View All
Run Report (PDF)
Run Report (Excel)

© ADD NEW HRE © ADD TERMINATION © ADD EMPLOYEE CHANGE

53 Payroll Inputs

Where you are In the cycle for week #15-1

Your next step Is:

PREVIEW PAYROLL

Quarter End Dashboard

Employees

Total Hours Total Earnings

Regular

Reqular $130,230.80

Stay on top of guarter-end and complete Important
tasks. You can also get to Quarterly Adjustments
here.

1,000.00 Owertime Overtime $0.00

$130,380.80

Other Other $150.00

QUARTER END DASHBOARD Watch a quick video!

14 Batch001
Y

BB 41Employests) 10 Employesls)
43 Rows 10 Rows

(+] o) $ o $ -
Add Paydata Batch Add Time/Time Off Batch 100000 13038080 0.00 0.00

A REQUIRES ATTENTION

Did you know?

NEW!I Review and update your setup for Total
Hours Worked on pay statements. Click here to
complete.

£3?
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ADP WFN Payroll/GL & Tax
o

COVID-¥ Updates

1.2.a

= = o g ®

’ ANTHONY ALBRIGHT

MES! S CALENDAR LEARN BRIDGE SUPPORT  MARKETPLACE LOGOUT
HOME RESOURCES MYSELF MY TEAM PEOPLE PROCESS REPORTS SETUP * Search Workforce Now: )
Payroll Cycle @ @ .7 |} wawxme hrouGH Chat with ADP ﬂw Marked 2 Favors %
1FZ - Workforce Now ¥/ = ® - 0 o
Status: Week # Pay Date: P/E Date: OtrfYear Senvice Center:
Under Review 15  Starl input for Another Payroll @ 04/16/2021  04/M/2021 22021 0052 Chesapecke [View Schecuiz)
Visibility of Gross to Net Payroll
Viewing Weak 15 Resuts | View Week 15 Input
and the ablllty to compare a Statistical Summary Totals Gross Pay $130,230.80 ., Cvila Stat TR
= ks LYyCle us
current paer” to one preVIOUS|y Compare Historical Data @ Ml) Week 15 comparedtoweek | 20215 w $132,181.94 & Manage All Time Cycles
processed with ADP WFN.
Where you are in the cycle for week £15-1
Company Liability $125,076.00 Checks (51 $80,378.27
e =2 s Entering Payrol JTEELIVE Cycle Compiste.
naer keview
e e {5 B et
OR  MAKE CORRECTIONS
Met Cash $80663.27 Adjustments/Prepay/Voids (0) $0.00
$82 21283 ©) 5000 —
E Quarter End Dashboard
Nt Pay Liability $80653.27 Other Transfers $0.00
SEE Tt S Stay on top of quarter-end and complete important
tasks. You can also get to QGuarterdy Adjustments
here.
Total Debited from your Account $$%-00 Taxes - debited from your account ggoo
00 .00
QUARTER END DASHBOARD Watch a quick video!
Taxes - ihilt $44.42273 5
e $45.60176 wv  Did you know?

NEW! Review and update your setup for Total

(3)

41

VIEW FULL STATISTICAL SUMMARY | | VIEW TRENDS

Mouchees:(0] Feaaed Eavs13) Hotirs Worked on pay Statements. Click here to
(0} {27 complote
eVouchers (3) Net Cash pays $1,000.00 or more (37) NEW! Payrell Due reminders are available - you

can manage them here.
NEW VIDEC! MNeed to adjust an employee’s pay or

give someone a bonus? Use a manual check! We'll
show you how

£3?
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ADP WFEN Payroll/GL & Tax

Additional information, on the same
screen for visibility of additional
information and access to repor

Statistical Summary Details

Hours 3,612.00

3,B0125

Earnings

$130,230.80
$132,18194

Regular

353775
331375

@ Overtime

@ Other

[ VIEWMORE |

Taxes $44.42273
$4560176

| VIEWMORE |

Deductions

Regular

$128,557.49
$12168212

® Overtime

$1673.31
$132862

@ Other

$0.00
$917120

$15,996.34
$16,082.62

Employee Withheld

$32,856.19
$34161.45

@ Employer Withheld
$10,566.54

$1,440.27
| VIEWMORE |

Memos 48277

48739

@ K-401K) Match

48277
487.39

[ VEWMORE |

Funding
Information

@ Liens

you can you can track it yourself using Package
Tracking!

=} Warnings & Messages

‘Statistical Summary (1)
O includes Taxes that are your responsibility

Other Messages
There are Employees with an Applied-For SSN for
more than 30 days.

= Register Details

Payroll Register

Labor Distribution Register

¥ Download Rep%ns Collapse Al

To download  report, expand the selion and click on the
report name. Mouse over to check the status.

Select All | Download | bae;msmmgs

" | Summary Reports ~

$395.00
$395.00

® Deposits
$275.00
$275.00
@® Other

$15.326.34
$1541262

Client Responsibility

$0.00
$0.00

@ ADP Debit

$0.00
$0.00

Statistical Summary

Employee Summary

Labor Distribution Summary

" | Payroll Registers

Payroll Register

Payroll Register - Pay Check Level Totals

Payroll Register - CSV Format

Labor Distribution Register

Detailed Results.

| Employee Changes Report

Employee Changes (PDF}

Employee Changes (Excel)

" | Additional Reports

1.2.a
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ADP WFEN Payroll/GL & Tax

ADP will assume liability and filing for all payroll/employment tax filing:

e \W2s

e Quarterly 940/941

 G-4 Employee
Withholding

New Hire Reporting

1.2.a
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% OO0 19 Upiaios L‘ & = 8 D # o ’ ANTHONY AUEIGHT

L] MESSACES CALENDAR LEAN ENECE SUFPORT MARKE TPLUACE Loz ouT
I I I a & C O I I I p | I a n C e HOME RESOURCES MYSELF MY TEAM FEDPLE PROCESS REFORTS SETUP w Soarch Workionoe Now:
Statutory Compllance @." Rl Grabibar ﬁ Marked as Favortz

Albright, Anthony B, s Positon 1D Hire Date Status Employee Search ¢ tarsas >
HRY - VP Human Rosources HIOEHA-0050 1Fzoco 100 B 0740272005 Active OVEES> (0
111000 - Corposate Stalf (Dopartment] - o

« -9/Citizenship + EEO a » el9

U.5. Work Authorteation Stalus Gonder Lo Upadadiod

us Citlzen Maie

19 Edgibinty Rovies Dalc: Exnnicy

Mot Hispanic of Lating Form -9
: 0 Authortralion and idenlity L5 A) Document Roce Slalus Document Type
The Statutory Compliance screen is only [eesss sty Eroce o Avican Amoican

Siahes Dale Documant Siatus

available for those with the proper access [t v Love Ocis and Manogers
to an Employee’s Personal/Sensitive

Documant fan Dalo
Aarthorization (List C) Docusmaent T i Expira

EED 15 THE LAW SUFFLEMENT

information. = ———— —
Corse: Sktus Camo Numbar
= Protected Veteran = OSHA Submitod Date
| am a protected veteran, but | choose nat to seif- P
Identify the classification to which | belong Casaq =
ACCESS TOBS
Injurpliingss Type Evant Data
FEDT Injury OBA1/2011
casea ,ra @ FMLA
Disability e
3 Injurpliiness Type Evonl Dato liness of Family Member i
Sectien 502 Disabllity Status ' Injury 11012007
Sind Dalo End Daic Datys Takon
Wiowod the Imvittion (o solf ident®y as an Indwidual with OTOGR2015 072072015 11
disabiky © ADD
Ma =
Dby St Bir sption of a child L
MOrTpecmed St Do End Daie Day= Takon
OB/MG2010 082772010 10
ADA Disablilty ]
Iliness of Family Member r o
W - Vision | l Stor Dalo End Dale D= Taken
= ot M 07/01/2006 02/10/2006 2
ACCOMMODATIONS
Data QADD
OFIOBZ005
- ACCOMMODATIONS
Dale
101182001
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o 3
ion ¥ A E 2 2 L2 8 g e
I - MESSAGES CALENDAR LEARMN BRIDGE SUPPORT MARKETPLACE LOG OUT £
HR & Complianc™ =

Talent Profile ® .~

MYSELF MY TEAM PEOPLE PROCESS REPORTS SETUP W Search Workforce Now: Q

s
Field Grabber h Marked as Favorite

Albrlght. Anthony 5 - ID (SSN) Position 1D Hire Date Status Employee Search 10f484 )
HRV - VP Human Resources D050 1Fzooo1oo0 = 07/08/2005 Active <ALL BAPLOYEES> O, T
111000 - Corporate Staff (Department) c .o
A Talent Profile screen is # Licenses & Certifications [+] = Education [+] # Training [+
. SPHR - Seni OSHA - OSHA Traini
available for every Employee e il | " reining e
i<y Resources - Boston College 09/05/1970 - 05/21/1972 Start Date Completion Date
and can be visible and/or e E_ s e
e ctive wpires
updated by the Employee, 04/01/2015 12/31/2021 g # o R e o
- xXua
a Man ager and/or ] - Northwestern University  09/04/1966 - 06/05/1970 Harrassment
PraCtltloner ::r'::e_s‘s:::'l:ilm Bepems . Start Date Completion Date
05/08/2017 05/08/2017
Hiecmie Expires * Awards ©
iy . : 04/26/2003 12/31/2021
Notifications are available for A
; : o Eame e - ¥ Memberships ©
items with expiration dates. :
% Skills [+ g‘;ﬁ;‘;:;; SHRM - Society for Human P
- Resource Management
There are currently no entries.
Effective Expires
& Languages o 05/21/2016 12/31/2021 g
23 - Spanish P | APA - American Payroll s
i : Association
PrEVIOUS Employe:s +] Spoken Proficiency Written Proficiency : :
2 - Limited Conversational Effexiive Expires
IAMR P Ersdnoy 12/01/2012 12/31/2021 4

0571987 - 06/2002 (15 Last Position Held
Year(s). O Monthis)) Vice President RED
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Onboarding — available on any device —

L ]
@
Welcome to Our Company,
John! Step 2: Meet The Team & LOG OUT Paperwork
You will start on October 7th, 20XX i
Your Manager Pending (5)
Form I-9 (Due Jul 8, 2021) >
’ This form verifies your identity and eligibility to work in the US.
A
MESSAGE FROM YOUR g ' Withholding >
MANAGER, Afthery Alright ~  Complete these forms to set up your tax withholding.
Welcome! We are excited about your first day. VP Human Resources ’
You're joining a fantastic team and you will be a | Company Policies (6) 5
valued contributor. Take a few minutes to go @ .
through these important steps. If you have any The policies that you must read and acknowledge.
questions, don't hesitate to ask.
Your Team 1 Payment Options >
HERE'S WHAT YOU'RE GOING TO Get fast deposits to the account of your choice. No more paper checks. l
COVER: % !
-~ Emergency Contacts
W VieEp l l Tell gw!'l f 1N it #
Lawrence Berry ell us who 1o call in case of an emergency.
ﬁ TEAM ¢ Learning and Development Manager > \ -
© PROFILE Completed (1)
€] PAPERWORK Documents (1) >
= COMPANY % ¢ PREV NEXT > Review required documents that apply to you.
R | D
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Onboarding — available on any device —

Mobile/

EY 48 WELCOME

PROFILE

PAPERWORK

COMPANY

SUMMARY

Welcome to Our Company, Lynn!
You will start on Jul Sth, 202 1!

Welcome! We are excited about your first day. You're joining a fantastic team and you will be a valued
contributor. Take a few minutes to go through these important steps. If you have any questions, don't
hesitate to ask.

HERE'S WHAT YOU'RE GOING TO COVER:

@ VIDEO ¢ PROFILE 2] PAPERWORK

= COMPANY

GET STARTED

Our Company

1.2.a
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Performance Management
—

13

cars 2 2 = 2 2.2 —
MESSAGES CALENDAR LEARN BRIDGE SUPPORT MARKETPLACE LOG OUT e

RESOURCES MYSELF MY TEAM PEOPLE PROCESS REPORTS SETUP w Search Workforce Now: Q

Add to Favorites

E Dashboard

. Looking for a specific employee review ? Click here
Managers will have a dashboard e
to see what type of reviews need Annual Reviews ALERTS 1
their attention and can also receive

an email notification, when due.

Rating Distribution

Toutof & | in this cycle.
Managers, as well as, Employees, 6 Annual Evaluation June 29 2021 I
will also have access to Historical Employees © Revtew ends 1054 doy
Reviews, in their respective Self U 0.0 @ ,_._/\
Service areas of the WFN Portal. e ol fepirnns i b

Reguirements

Planned  -#- Current

4 Executive Evaluation June 30 2021
Review ends In 85 days. Rating distribution not avallable.

L= = B

Employees
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Performance Management

Bonner, Edward J |E| Review Status: In Progress

HRM-Human Resource Manager Reviewer Assessment Employee Assessment Contributor Feedback ACTIONS +
View Job Description | 3.38 Meets Job Requirements | 4.50 Sometimes Exceeds Job 0 Contributor
Review Period In Progress Degirasints
12/31/2020 - 12/20/2021 Submitted
Performance Reviewlli R tae Summary - Annual Evaluation
Can be Conflg u red . There are wamings in this section. We recommend you to review them before submitting the review form. View Wamings (1)
for Introducto ry @ RATINGSCALE GOALS (Weighting 50%)
R eVl eWS y An n U al Score h Response Provided
Reviews, Disciplinarjilv Rt , A A VIEW ALL RESPONSES
Reviews ! PIP. QUESTIONS (Weighting 25%)
& QUESTIONS (25%) i
. Score Response Provided
They can include 3.00 aora VIEW ALL RESPONSES
Emp|0yee Self @ COMPETENCIES (25%) v
appraisals, Manager it e e
and Peer |nVO|Veme @ OVERALL COMMENTS Score Response Provided
2.50 20f2 VIEW ALL RESPONSES
() summaRry OVERALL COMMENTS
Employee Response Job Req

| am very supportive of coworkers and subordinates attempts at improvement. | sets an example for subordinates in following deparimental and
university policy and procedures. | take the designated time breaks to ensure efficiency and productivity and feel that this should be
done in the company more so everyone can be as good as an employees as me

Your Response Meats Job Requirements #

« Al PPR's were completed by the anniversary dates of all subordinates

» \Works with employees in setting mutual goals.

« Makes an effort to counsel employees and document performance (poth positive and negative) throughout the year.

» Maintains a supervisor file that contains decumentation of performance on each subordinate throughout the year.

« Has had no unrated PPR's or untimely planning sessions in this rating year. Always compleies PPR's well within the 60 day deadiine date.
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& =] = E o - d o

MESSACES.  CALENDA LA BRDCE SUPRCRI  MARETRLAT  LOGOUT

’ [

Search Workforce Now, Q

.

HOME RESOURCES FROCESS

REFORTS &

.
Personal Proflle &.” Feid Graber b Marked as Favarite
Albright, Anthony &, ss
R\ - VP Human Fosources

111000 - Corporats Seaff (Departmant

)
Position ID

1rzooooo B

Emplayee Search

AR OT/ORI2005

= Emergency Contacts

mployment Proflid'® @.” 1 wxue neous

Albright, Anthony B8 10 ssm)

HOUK-HH- 0050

HRV - VP Human Resources
111000 - Carparata Staf [Dapartmant]

"-‘D'm> Show as of 04062021 [
= ©

Human Resources

1.2.a

Fledd Grabber ﬁ Marked as Favorite

O7/0B/2005

START EMPLOYEE CHANGE v

1(615) 516-7028 1{973) 7122456 4 &
ey % 173 e -n-m dm
[ roreorcme e exf e T
A, Anthaiy Alice Albright s o Worknd In Country Job Class
+ m} n—yomnf" o United States M Exacutive
— el _— = =
FEDT +1[@73) 6832214 TPTO00 100 E
F— , - ) +
Porsonal Mota Amamzm Piona Company Coda NAICS Worers Comp
« Demographics e =3 Prafessional Seice
ﬁ REVEML EBOC Job Classification
000100 EXRCUNESSEniar Level
RIFAROD w‘ AL e 7 Addresses y Omclats and Managers
e e=f . [ oo
Marmied Male 2B Clover Strect GorRomeE
-~ ~ Hrowns Mis, NJ 08015
[ —— “Tobacen tsar ‘Buringlan County #EDT
05/02/1976 Mo inlter) Stakess
*, o *
e o ==
Salf D Mo % Corporate Groups
* 0 * -+ *
FRi s e v o
Mat Hispanic or Lating () No Reorganization Corporate
-
Show Moo S w l [ ——
Show More Easl Salaried
L + +*
e Union Code [y —
Mat Appiicable Corporate Starm
# Custom Fields + — +
+ st Lt S e P,
Shoo Sken 001111000
25 tatncatirs)
*
T-Shirt S
L-Large #EDT
'+
‘Unitoem Stz
L-Large

Arditinnal Farminmc

$202 56950
Pramiem Bato Faciors ‘Smndard Hoors:
15*1.0 BO.CO
+ + + +
Rohire Doim Rohiro Razscn Use ALSA Ovartims Crango foason
No Adgustment
& SUPPORTING DOCUMENTS b Ne
+,
#EDIT Tipyed Employos
(23 VARIABLE PAY TRACKING
+ Employment [5) SALARY STEP ASSIGNMENTS
£3 + x® :ﬂmmm’
Sonindty Data Aszochin D
COD0000014 e
- +
Crudiind Sarvica Data Hire S0
Agoncy
+ + = Time & Attendance 2
Adjusted Sandcs Dato Mormal Betiroment Dats
+ +
ACA = = ﬁ MCLOCKTIME 000001001
+ +
. . e
o
+
nciuds in Thne
+
Surmmar Py
Empioyor Contribution Gl
Engibifity Dt Pl
oo # EDIT
= Custom Fields
= Work Schedule 2
+,
Dwirvnrs Lconss
Schedule Information # N10324728115
+
ﬁ Schoduiod Hours —
1 80 ¥
Fa} 0
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Reporting

Standard and Sample Reports
are available and categorized,
based on Modules purchased.

RESOURCES MYSELF

L=
£ 8
MESSAGES CALENDAR

MY TEAM FEOPLE

PROCESS

=

LEARM

ED

BRIDGE

REPORTS

o

MARKETPLACE

)

SUPPORT

SETUP

Access them here @

MOST POPULAR REPORTS

C

LOG ouUT

1.2.a

’ ANTHONY ALBRIGHT  «
>

Search Workforce Now: Q

Com—
—

Search reports by name, description or fields... n T Filters WM Learn about Report Search {1:02)

Output ESEhLEIGE My Team My Reports Sample Custom  Scheduled Reports Administration B Manage repors owned by others. Learn how.

STANDARD REPORTS -

All Reports NAME & LAST RUN

Personal & Employment

Paydata ADA Accommodation Requests

Pay Statement History
Wage Garnishment
On-5ite Printing
Talent Profile
Recruitment

Time & Attendance
Time Off

Benefits

Benefits Invoices
Setup

Audit Trail

ACA

ADA Disability
California Pay Data MEW! S52€ more.
EECA1

Family Leave (FMLA)

IRCA Empioyee Eligibility Verification

D5HAs Form 300

OSHAs Form 3004,

{D5HA's Form 301

Vet=4212

Vets-4212 Employee Detail

05062020 - 0248 FM

V02020 - 0409 PM

MWAZ203 - 1150 AM

02252020 - 03:10 PM

O926/2018 - 0510 PM

OWZE/2018 - 051 PM

03127/2020 - 12:45 FM

0327/2020 - 1246 PM

Packet Pg. 40




- nalytICS — access to your data, at your fingertips, with the ability to look at it in a variety of ways, with the click of a button.

« Organization Snapshot

% Cost Control

Are we efficiently retaining talent?

Metrics Used to Calculate Turnover

G

Turnover Rate

Actual fumover rate is the tolal terminstions as =
percentzge of average headcount for & given time period

HOW 1S THIS MEASURED?

Way to go!
ADP Suggests

Find areas where tumover has improved the most and
recognize leaders turning it around!

“ Highest

005 -West

003 - Norifwest 2572%

« Lowest Roling 2 Months
101 - Noeth 0

201 - Central o

FAINIMLIB COUNT
Locations with less than 1 employees are nof being
shown

el

[FJobAid @Help

EXPOAT 45 FDF

New Hire Turnover Rate
Tote! new hire terminations jwith less than one year
tenure) as 2 percentage of average headcount for a given
time period.

HOW IS THIS MEASURED?

Previous Rolling 12

Months

8.96%

Way to go!
ADP Suggests

This suggests that there is good alignment between the

EW BY LOCATION 2

005 - West

003 - Morthwest 57
%1owed ~ Foliing 12 Months.
101 - North 0%

201 - Central o
MEREMUA COUNT o

Locations with kess than 1 employess are not being
shown,

= i
Termination Reasons

Total count of reasons cited at termination.

WIS THIS MEASURED!

COMPENSATION COMPENSATION

Way to got
ADP Suggests

Top performers not onfy deliver great results, they akso
Inzpire higher performance of athers around them.
Recognize managers who are doing 3 great job of finding
and retaining top perfomers.

VIEW EY TOP
“ Highest
ATTENDANCE
COMPENSATION

= Lowest
RECRGAMIZATION
TERMIMATE

! \ COLINT #
Somy, you cannot apply a minimum headcount to this
wigw-by

-

= ADP DataCloud Insights

INSIGHTS  DASHBOARDS ®ALERTS SEARCI

You are losing talent in
Nashville twice as fast as the
rest of your organization

View Details >
e

ﬂi’? Top Metrics

Turnover Rate
This Month

14.4% >

Average Tenure 5
This Month 47

Average Time To Promotion
This Month 35>

Termination Reasons
This Manth

Also available, with push notifications,
Executive, via the ADP Mobile App for

urnover:

You are losing talent in
Nashville twice as fast as the
rest of your organization

TURNOVER RATE

INTERNAL ADP
BENCHMARK BENCHMARK

14.4%  74% 7.2%

CURRENT
YEAR

2019

@ Your Team <Or internal Benchmark O ADP Benchmark

1.2.a

or Managers and

Packet Pg. 41




1.2.a

« Organization Snapshot

i

Are we efficiently managing our Workforce costs?

Metrics Used to Calculate Cost Control

Earnings

Total earnings by eamings code for 2 given tine period
Formulz:SumiEarningz). Inciudes only LS. employees

2020

$3.5M

T2

$923.2K

TARGET #

‘Way to go!

ADP Suggesis

“our expenses are lower than expected. Excellent cost
controf hefps the business invest in new indistives, and
reward employees for excellent paformance.

~ Highest E i
00f - East 2353
003 - Northwest $IEEEK
« Lowest
005 - West
401 - Southwest $26.8K

MINIML
Locations with less than 1 employees are not being
shown.

[F Job Ad @ Help EROAT A5 POF
@& Utilization
-
Headcount Overtime

otz number of employees with an employee status of
acive, leave.

15 THIS MEASLIRED?

‘Way to go!
ADP Suggests

Your headcount planning and actions appear to be well-
siigned. Congrats!

BY Ll TN

= Highest i 20
UINEPROWN - UNBNORWM

001- East

- Lowest i  2001YTD-
SNG - Singapore 1

THD - Tokyn 1

M, Ta
Locations with bess than 1 employses are not being
shown.

Owertime {OT) howrs par eamings codes {pay codes)
egorized as 'overtme’ recorded in the Time data

s

5 THIS MEASURED?

‘Way to go!
ADP Suggests

Keeping your overtime within tolerance suggests that you
are adequalely siaffed to meet business demand,
Examine to ensure that you don't have foo much excess
caparity in your werdorce.

072%
0%

ML 2
Locetions with bess than 1 employess are not being
shown

« Organization Snapshot

% Cost Control B Tumover

Are we utilizing ADP products efficiently?

s

Metrics Used mcalculatg Utilization
il ’

Employee Access

Thiz metric provides percentage of active employees who
are registered and have the ability to access the
application. it shows employees with Employes. Manager,

Supervisar snd Pra_Read more
H Hi REDT

Way to go!
ADP Suggests

You've successfully reached your goals for ensbling
‘employee access ADP technofogy.

“ Highest - v
001 - East 2244%
002 - Nortfwest 2572

= Lowest 201D
005 - West [
004 -South 0%

55 than 1 employses am=not being

Mobile Adoption

0 days.
ASUIRED?T
2020 2021YTD#
46.15% 46.15%
=) *
Way to ga!
ADF Suggests

1t ook like employees are taking advantage of the grest
nvestment you mads i ADPs products!

COMéI)‘IG
SOON
View-by's coming soon.

We're cumrantly warking on adding
Highest and Lowest view-by= for this metric.

tage of active employess
P Mobile application at least once in the past

[3 Job Aid @ Halg EXPORT ASPOF

Employee Adoption

This medric provides percentage of active employees who
have sccessed the sppfication =t least once in the past 20
days.

THIS MEASURED?

2020

38.45%

Way to go!
ADP Suggests
Employees appear o be using ADPs deskiop app in

slignment with your goaks. Ensure they are haspy wilh the
experience.

| BY LOCATICN #

~ Highest o
002 - Southeast

Q01 - East 36.36%

= Lowest 2021 YT

001 - East 36.36%

003 - Morthwest %

ons with less than 1 employees are not being
zhown
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ADP Marketplace — The Future of HCM is Here

2 Pingboard @8 BEEKEEPER Wy Applicantmm  Applicantsiock 77y cuare [E]careerplug
SW Eir-\c'asnh Teams S0TFTw R GetHiredon GoodHire. & sreerhouse  hapri "t'r'ﬂﬁii' Zﬂms'
@ £, 3 TransparentBusiness’ Lbreoogy @ ecion Mmnshgees EAVATAR  JOEZHR j0BSCORE
Maxwell| Hcalth facebook. -slack W Joballon  Jobvite  @oemeser f Lever MonsTER M

Walton
. i € BoaieP i Al i
Bi-directional Data &5 TN OnShitt @ercless recroup [ihendtlions  Sopling DTOPIA mediraine

1o h BUEEE;!W [Gofes) \;ipand @.‘:‘;‘."JE'.‘.' Q smarteiu. " {5 gigea OJ
, b tional G~ ease EB %mu \9 workable  tréndhta B vorkstream G

EverythingBenetits i Hiring A9 m i L T Globallzation
-

PARTMERE

A cEPAL
daifypay " qoodiu } : /. : = (}”
(= gradify ittofCollcie % K.

o PayActiv’ Binkalas ; Synerion cmw ek

InstantCARD o, C TSHIFTS WhenlWork  EJDATABASICS @ MakeShify
l"‘ W ¥z all it LoanGiftng : 2 ¢ @
Humay of @‘

|l|| uman  evoshare

) m PLASTIO 3 RIPLICON" @FPurelyHR  S3DEPUTY  homebase
Freedom of Choice B @UCNY v iceine 5 £32 m : 85 = 1 2 Humanity [ analytic.li

] smart @ TIMEERO i =
@mm.:w @ Peanut Butter  SIMar dollar Marketplac WAL rtesoOFT  wwerkforce .- Econz
: apps.adp.com = T ClockShark ] TIINFINITIME
empxira ‘SnapEwal 239 TimeClock Plus
sPerform¥ard : X AR core:D

TRy e

B GMHW',. @G\uum t forars Curer
Lo e . Lifesr: agnavia b B G
<4 TRAKSTAR . e

‘WorkCempass GSH%ETS

Culture
# 4 engagedly i

7 g Discovery Benefits:
¥ i

Bl it ‘ CENTURY

Digital Buying 3 ; covin Gsuareto

- : - iatignal Telemed = £3
Try fo Buy fo Implement — heg Solutions CIMINDBODY, mﬂgl‘_'ll:‘_sag':]cl‘a
for employers & workers
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» o | » | «

Robust Data: 7 Years System Training World-Class Support
Pay rate Customization

Tailored to your users « Dedicated Single
Check history » Portal content On-site practitioner Account Manager

Salary history » Policies and profiles Custom virtual + 1:1 with HR consultant
ACA history - Self-service tools employee « Utilization reviews

Position history + Onboarding processes Custom virtual
manager
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Meet your ADP account team

Implementation key tenets: Inquisitive — consultative — solution oriented

Implementation support

§

Proj ect manager

* Serves as dedicated
project manager to
support your
implementation from start
to finish

« Coordinate client learning

¢ Leads implementation
project team to ensure
milestones are met

Professional services

Dedicated ADP
professional services
resource takes the time to
understand current
processes and customize
system build-out

Integrations, custom
solutions, 3" party
reporting, system
optimization & customized
workflows

Copyright © 20XX-20XX ADP, LLC. Proprietary and Confidential.

Ongoing support

Ak

Dedicated account
manager
» Dedicated single point of
contact for daily support

and on-going service
needs

» Acts as your internal ADP
‘quarterback’

e Cross trained on
workforce now

22

&

Client Success Executive

e Serves as our clients’
Executive Sponsor and
advocate, focused on
ensuring a positive end-
to-end experience

* Develop and execute
client success plans
defined by client's
desired outcomes needs

1.2.a

District Manager

Monitor progress of
implementation

Serves as a point of escalation
for questions, concerns,
requests, etc.

Responsible for arranging
Client/Implementation Kickoff
Meeting

Ensure an excellent ongoing
service experience and that
needs are met as the business
changes
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IMPLEMENTATION METHODOLOGY

Analyze

Weeks 3-8 Weeks 13-17

Weeks 1-2

Configuration/Data
Conversion

2-5 hours/week

Solution Configuration
Begins

Conversion of Employee
Profile Data

Dual Maintenance Begins
Define Workflows
Professional Services

Consultation

Validation
and learning
5-8 hours/week

Validation of Employee
Data

Enter New Hires and
Complete Maintenance
Parallel Testing
Conversion of Employee
Balances

System Security Finalized
Onsite Practitioner

Training

1-2 hours/week

* Go Live with Time and

Attendance (if applicable)
Preview, Accept, and Finalize
Payroll

Review Payroll Output and
Reports

Professional Services
Platform Customization
Employee and Manager Self-
Service Training

Historical Data Conversion (7
calendar years)

-1
e

Introduction
to service

Review Open Items
Review additional training
via Learn@ADP
Introduction to Account
Manager

Utilization Review

Additional Professional Services

Client Side Project Management Support

Integration Services

AP

Copyright © 2019 ADP, LLC.

Packet Pg. 46




Transition timeline and milestones (example)

1.2.a

Decision to partner with ADP
Target date: May 17

Collect required documents to begin

Target date: May 19 Key implementation milestones and targeted dates

Data Collection Configuration & Training Validation & Testing
Assign ADP project management team May 2021 June 2021 July 2021

Target date: May 21

Implementation project kickoff

Target date: May 25 Go Live July 2021

Data collection & system configuration begins
Target date: May 28

Ak
Copyright © 20XX-20XX ADP, LLC. Proprietary and Confidential. 232 MEETING efthe \i| IqLTS"
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Thank you!

Andrew Dickson Ted Smith
Andrew.Dickson@adp.com Ted.Smith@adp.com

ADP MAS Executive Overview
Copyright © 2019 ADP, LLC.

1.2.a

L3P

Always Designing
for People™

/52
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What's Included?

1.2.a

Essential Plus Payroll

Tax Filing Service

Payment Services

Reports Library and Custom Report Writer
Wage Garnishment Processing

Group Term Life Auto Calculation

Online Reports and Pay Statements

Enhanced HR

Employee Development Tracking

Paid Time Off Accruals Engine

Multiple Languages & Currencies

Country Specific Workflows & Processes
Country Specific Formatting & Custom Fields
Secure Online Document Storage with Role
Based Security, Search & Auditing
Functionality

Employee and Manager Self Service
Access to Mobile Apps

Employee Discount Program

New Hire Reporting

General Ledger Solution

New Hire Onboarding / I-9 Workflow
Compliance Reporting

Organization Charting

Policy Acknowledgement

Total Rewards Statements

HCM Analytics
® Pre-Configured Key Performance
® Executive Dashboard

Employment Verification
* Commercial Employment and Income
Verifications
¢ Social Services Verifications
* Workers Compensation Verifications

Performance and Goal Management
® Custom Performance Review Templates
® 360 Degree Peer Review

Implementation Support and Data Conversion
* Pay Rate (or Salary) History: Inc. up to 7
years; Max 5000 records (Total Lives, Terms,
LOA)

® Ability to Customize Additional KPIs
® Pay Equity Storyboard

® Client access to Electronic Reports and Tools

¢ |Immigration Verifications

® Employee Goal Management
® Manager Dashboard

® Position (or Job Profile) History: Inc.

years; Max 5000 records (Total Lives, Terms,

LOA)

upto7

Copyright © 2019 ADP, LLC.
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1.3

4 =2\ CITY OF COLLEGE PARK
P.O. BOX 87137 - COLLEGE PARK, GA 30337 - 404.767.1537

WORKSHOP AGENDA ITEM DOC ID: 8850
DATE: May 12, 2021
TO: The Honorable Mayor and Members of City Council

THROUGH: Mercedes Miller, Interim City Manager
FROM: Danielle Matricardi, City Attorney

RE: Discussion of Potential Amendments to Alcoholic Beverages Ordinance

PURPOSE: Continued discussion on a proposed amendments to alcoholic beverages ordinance
governing alcohol sales in the City of College Park at establishments that do not typically serve
food.

REASON: To become more competitive with neighboring jurisdictions and bring more
businesses to College Park, City Staff desires to amend the City's Alcoholic Beverages
Ordinance to allow certain businesses that do not serve food to sell alcoholic beverages by the
drink for consumption on the premises. City Staff examined ordinances from other jurisdictions,
which permit businesses such as art galleries, art studios, cigar shops, private dog parks, etc., to
sell alcoholic beverages by the drink.

BACKGROUND: The City Council previously discussed this matter at the April 19th and May
3rd workshop sessions. The City Attorney was requested to provide further information
comparing the City's current alcoholic beverages ordinance and other jurisdictions' ordinances to
aid the Council in determining whether to permit certain establishments to sell alcohol for
consumption on the premises.

Please see the attached jurisdictional survey the City Attorney prepared, which provides a
detailed comparison of the types of establishments permitted to serve alcohol for consumption on
the premises within the cities of College Park, Hapeville, East Point, Alpharetta, and Atlanta. In
addition to listing permitted uses, the survey includes the special conditions, permitted hours of
service, and zoning districts applicable to such uses.

RECOMMENDATION: That Mayor and Council review the survey, discuss potential
amendments to the City Code, and provide direction to the City Attorney on how to proceed.

COSTTOCITY: N/A

BUDGETED ITEM: N/A

Updated: 5/12/2021 11:50 AM by Rosyline Robinson Page 1
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1.3

Workshop Agenda Item (1D # 8850) Meeting of May 17, 2021

REVENUE TO CITY: N/A

CITY COUNCIL HEARING DATE: N/A

CONSIDERATION BY OTHER GOVERNMENT ENTITIES: N/A
AFFECTED AGENCIES: N/A

RELATIONSHIP TO EXISTING ORDINANCE OR RESOLUTION: College Park Code
of Ordinances, Chapter 3 (Alcoholic Beverages)

REQUIRED CHANGES TO WORK PROGRAMS: N/A
STAFF: Business License Department; City Manager

ATTACHMENTS:
e JURISDICTIONAL SURVEY- Alcohol Sales by Drink (DOCX)

Review:
e Danielle Matricardi Completed  05/11/2021 3:27 PM
e City Clerk Completed  05/12/2021 10:22 AM
e Rosyline Robinson  Completed  05/12/2021 11:50 AM
e Mercedes Miller Completed  05/12/2021 12:06 PM
e Mayor & City Council Pending 05/17/2021 6:00 PM

Updated: 5/12/2021 11:50 AM by Rosyline Robinson Page 2
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JURISDICTIONAL SURVEY
ALCOHOL SALES BY THE DRINK FOR CONSUMPTION ON THE PREMISES

1.3.a

Uses Authorized

Alcohol Sales

Municipality | to SeIIDA!cohoI by Regg?rid? P}g\lnn;ﬁ:’;/rgr Special Conditions Zoning District Hours
rink .
Service?
College Park | 1. Farm Winery No Either Must make at least 40% of annual production | Commercial or Prohibited on
from agricultural produce grown in state Industrial only Sundays
8§ 3-22(e); where winery is located; between
. . * H .
ggg S Substantial portion of premises must be used p'r\élrL:\sitsslggnt;irlr?p?inogn_ i108821m
for agricultural purposes (cultivation or wine area outlined in § 3- Mén da s
production) OR owned and operated by 28(c) 12- 00ar¥1—
person engaged in production of substantial ' 7. dOam' and
portion of agricultural produce used in annual ' '
production Seve_rzfll areas and some | Tuesdays-
specific addresses are Saturdays
2. Hotel Yes Ancillary Premises where food is served and consumed | listed in the section. 2:00am-7:00am
and sleeping accommodations offered, For instance: (83-81)
50 or more rooms; .
- Property sites
At least 1 public dining room w/ seating fronting Hwy 29 *Delivery
capacity of at least 60 persons where meals from N to S city prohibited (not
are regularly served limits; applicable to
3. Lounge Yes-in Either Separated room connected to, a part of, and i fPropgrtyéltes ca;ezers Ior
restaurant adjacent to restaurant or room in hotel; ronting E. wholesalers)
or hotel _ _ Vlrglnla Ave fr<_)m
Seating capacity of at least 60 persons; Main St., E to city
Cannot be on different floor of restaurant or limits; .
separate building than restaurant ) E?S;_Phoemx
4. Restaurant Yes Ancillary Meals actually and regularly served:; - Property sites
fronting Old

At least 51% of receipts must come from
food sales

Seating capacity of at least 100 persons (60 in
downtown district);

Offers at least 2 meals and open minimum of
3 hours daily for each meal, and at least 5
days a week (not including holidays,

National from
Sullivan Rd, SE to
City limits;

- Any property
zoned Convention
Center District;

1
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1.3.a

College Park

vacations, etc.)**only one meal if certain
conditions apply

5. Private Club

Yes

Ancillary- no
profits
allowed

At least 200 members regularly paying dues

In operation for at least 8 years prior to
application

Kitchen and dining room space for cooking,
preparing and serving meals

No profits from alcohol sales permissible
(tips not profits)

6. Private Athletic
Club

No

Ancillary

Operated exclusively as recreational athletic
facility

95% or more of revenue from membership
fees, equipment, etc.

Cannot have more than 5% of revenue be
from alcohol

- Etc. (total of 21
areas included in 8§
3-28(c))

**May want to
consider adding Six
West as a permissible
area

7. Caterers

Yes

Ancillary

Prepares food for consumption off premises

Can only serve alcohol in connection for
authorized catered function for consumption
at the event

N/A
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Municipality

Uses Authorized
to Sell Alcohol by
Drink

Food
Required?

Alcohol Sales
Primary or
Ancillary
Service?

Special Conditions

Zoning District

Hours

Hapeville

1. Lounges

Yes

Either

At least 40% of receipts must come from the
sale of food

Separate room connected with, a part of, and
adjacent to a restaurant or room located in a
hotel

(Same as
hotel/restaurant)

2. Hotel

Yes

Ancillary

Place where food is actually served and
consumed and sleeping accommodations
offered

Must have at least 50 hotel rooms

Adequate and sanitary kitchen, dining room,
and equipment

At least one dining room or dining rooms
with combined seating capacity of 50 where
meals are regularly served

Employs sufficient personnel to serve food

Gross income from food must either be same
or more than income from alcohol sales

Residential Mixed-Use
district; General
Commercial; Business
Park; Conditional in
Village district &
Urban Village district

Prohibited on
Sundays from
8:00am-
11:00am;

*Can only serve
on Sundays if
has at least 50%
of gross sales
from food or
from overnight
lodging

Prohibited
between
12:00am-
8:00am for
premises that
abut
residentially
zoned property;
patrons must
leave premises
by 12:45am
(unless hotel or
bed and
breakfast); and

2:00am-8:00am
for all others;
patrons must
leave by 2:45am
(unless hotel or
B&B)
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Hapeville

3. Restaurants

Ancillary

Meals are actually and regularly served

Sanitary kitchen and dining room seating
capacity of at least 50 persons (including
patio)

Open to public 6 days a week, with exception
of holidays, vacations, etc. (5 days if under
2,000sq. ft.)

At least 30% of receipts must come from sale
of food

Urban Village;
Residential Mixed-
Use; Retail
Commercial; and

Business Park districts

4. Private Clubs

Yes

Ancillary

Has been in existence at least one year prior
to application;

Has at least 75 regular due paying members;

Owns, hires or leases a building or space that
has (i) suitable kitchen, dining room space,
and equipment, and (ii) staff for cooking,
prep, and serving

Not required to have license for on-premise
consumption

Can only sell to members

At least 40% of receipts must come from sale
of food

No provisions included

5. Caterers

Yes

Ancillary

Prepares food for consumption off premises

Residents- maximum of 36 authorized
catered events

Non-residents-maximum of 12 authorized
catered events in one year where alcohol is
served

N/A

6. Bed and
Breakfasts

Yes

Ancillary

Must serve at least one meal
Must charge or donate accommodations
Can only serve wine or beer

Have full-service kitchen

Urban Village district

**Note- also
offers ancillary
wine tasting
licenses

***Prohibits
alcohol delivery
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Hapeville

Restrict alcohol sales to overnight customers
and customers while dining or attending
culinary class

No more than 1 bottle of wine can be sold to
any customer within a 3 day period

Cannot take alcohol away from premises,
except overnight customers can remove one
unsealed bottle of wine per patron for
consumption off premises at the end of stay

7. Growlers

No-
actually
prohibited

Primary

Retail sale of containers for off-premise
consumption

Can sell by the glass for consumption on the
premises

All growlers must be sealed and cannot be
opened or consumed on the premises

Employees permitted to taste for quality
control or educational purposes

No food purchased at establishment
possessing growler license may be consumed
on the premises

No residential zoning
districts or areas
prohibited by law

8. Microbreweries

Yes/No

Either

License obtained by either brewery or
brewpub

Employees can taste draft beer and wine for
quality control or educational purposes

Operations in enclosed building

Additional regulations in zoning code, that
provide in part:

Production cannot exceed 50,000 gallons per
year without special approval from M&C
Landscaped, horizontal buffer of 40ft if
adjacent to residential zoning

Minimum floor area of 1,500 sqft for tasting
room

Avrts District Overlay
only; Business Park
District.

See below

9. Breweries

No

Primary

Can do tours and provide free tastings as a
part of the tour

Acrts District Overlay
only

No free tastings
between

5
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- May provide food or non-alcoholic beverages 12:00am and
at no charge 8:00am of any
- May sell souvenirs day of the week;
No pouring or
Authorized under state law to sell malt beverages tastings on
for consumption on and off the premises OCGA Sundays before
3-5-24.1; and tours no longer required 12:30pm or
after 11:30pm
10. Brewpub Yes Either - Eating establishment in which malt beverages | Arts District Overlay No pouring
are manufactured only; Business Park between
- Has at least 40% of total annual gross food District é?dSOam ?nd
and beverage sales from the sale of prepared dé gmr?e &Zik_
meals or food y . '
No pouring
- Inaddition to malt beverages manufactured Sundays before
on premises, it shall offer for sale canned or 12:30pm or
bottled malt beverages purchased from a after 11:30pm
licensed wholesaler
- Not permitted to sell by the package for
consumption off-premises No longer
prohibited under state law, but can still be
prohibited by cities
11. Art Galleries No Ancillary-no | -  May offer complimentary alcoholic Arts District Overlay; N/A
profits beverages to patrons by obtaining gallery Commercial-
alcohol permit Residential District;
Downtown

Primary purpose must be to exhibit visual art,
such as painting, sculpture, drawing, mosaic,
photograph; calligraphy, graphic art, craft
work, mixed media, etc.

Cannot sell alcohol

Cannot charge entrance fee or cover charge in
connection with offering complimentary
alcohol

Can only serve alcohol more than 15 days out
of a calendar year;

All alcohol must be consumed in the facility

Development
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Hapeville

No advertising of the consumption of alcohol
can be permitted on the exterior or interior of
the premises

Must provide 15 days’ notice to city prior to
serving alcohol at an exhibit or display

12. On Premise
Arts License

No

Ancillary

Nonprofit- primary purpose to present
productions or performances of artistic or
cultural nature

Only can sell alcoholic beverages to patrons
of the productions or performances for
consumption inside licensed premises

No advertising of the consumption of alcohol
can be permitted on the exterior or interior of
the premises

Aurts District Overlay
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Alcohol Sales

Uses Authorized Food Primary or : .
Municipality | to Sell Alcohol by | Required? | ancillary Special Conditions Zoning District Hours
Drink Service?
East Point 1. Bar Yes Primary Minimum capacity of 25 persons, maximum | Central Business Cannot sell
of 100 Commercial District; from 11:59pm
Primarily devoted to selling and dispensing iil:iiﬁ?igrr:zll District: g-nog::;lrggy 0
alcoholic beverages by the drink for on- . ' '
premise consumption Nelghborhood_ - !\/Ion@ay, unless
Commercial District; it derives 51%
Bar must make food available to its patrons Commercial of gross annual
Redevelopment income for sale
District; Medical of food or
Institutional District; overnight
Commercial Limited lodging
District
If meets income
(Essentially all districts | requirements,
other than residential) | can be open
12:30pm
2. Brewpub Yes Ancillary Eating establishment in which beer or malt Neighborhood Sunday to and
beverages manufactured Commercial District; including 12:00
51% gross annual income must come from goanmelrual " ?Jgg;ght
food and beverage sales cdevelopment, y
Commercial Limited
Consumption on the premises solely in draft | District *Other
form permitted hours
3. Hotel or Motel | Yes Ancillary Food is actually served and consumed and Central Business {géfﬂ:; as
sleeping accommodations Commercial District;
Commercial attachment
50 or more hotel rooms
Redevelopment
One or more public dining rooms District; Commercial
Limited District
4. Nightclub No Ancillary Minimum capacity of 100 persons Central Business

Air conditioning required

Principal business must be entertainment and
serving of alcoholic beverages incidental
thereto

Commercial District;
Commercial
Redevelopment
District; Commercial
Limited District
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East Point

5. Lounge Yes- in Ancillary Separate room connected with, a part of, and | Same as
restaurant adjacent to restaurant or hotel/motel hotel/restaurant
or hotel Seating capacity for at least 20 persons
6. Private club Yes Ancillary Must be a 501(c) entity Commercial
In operation at least 1 year prior to R(_adeye!opment
application Dlst_rlct, Central _
Business Commercial
At least 100 regularly paying due members District
Members must be 21 and older
Majority of income must be derived from
membership dues, meal sales, and private
dances—majority of income cannot be
derived from alcohol sales
7. Restaurant Yes Ancillary Meals actually and regularly served, no Central Business
sleeping accommodations Commercial District;
Dining room with seating capacity of at least Edu_catl_onal o
40 persons Insjututlonal District;
Neighborhood
Sanitary kitchen and sufficient number of Commercial District;
employees to prep, cook, and serve food Commercial
51% gross annual income must come from gt_ecie_vei!o'\r;lm;_nt |
food and non-alcoholic beverages ISrict, Miedical
Institutional District;
Serves at least 1 meal per day; open 6 daysa | Commercial Limited
week, except holidays, etc. District
8. Supper club Yes Ancillary Seating capacity of at least 150 persons No specific zoning
Band or other professional entertainment a Sfopd:ga: IeI_IS':;Ig
minimum of 20 days in each month of the 1'd apply
calendar vear zoning as restaurants
y and/or private clubs
51% gross annual income must come from
food
9. Tastingroom | No Primary Establishment operated for distribution and Central Business

sale of wine by providing complimentary
samples of such wine to public and retail sale
of wine

Commercial District;
Commercial
Redevelopment;
Commercial Limited
District
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East Point

10. Performing No Ancillary Must be non-profit, 501(c)(3) Educational Institution
arts theaters . . District; Neighborhood
Seating capacity of at least 100 Commercial District:
Indoor live performances must be held on Commercial Limited
regular basis, a minimum of 3 times per week | District; Commercial
for a period of 32 weeks a year Redevelopment
Profits from alcohol sales can only be used to P'jt”ft.; :_IIDghi ict
sustain and promote the theater ndustrial Listric
Premises cannot be located within or on any
public property
11. Museums No Ancillary Must be non-profit, 501(c)(3) Central Business
Profits from alcohol sales can only be used to ggmmg;g::: Eilrs;:ir':g(tj;
sustain and promote the museum S ;
District; Commercial
Premises cannot be located within or on any | Redevelopment
public property District; Light
Industrial District
12. Zoological No Ancillary Must be non-profit, 501(c)(3) Not discussed in
parks Profits from alcohol sales can only be used to zoning code
sustain and promote the zoo
13. Botanical No Ancillary Must be non-profit, 501(c)(3) Not discussed in
Gardens Profits from alcohol sales can only be used to zoning code
sustain and promote the botanical garden
14. City park No Ancillary Profits from alcohol sales can only be used to | N/A

organizations

sustain and promote the park in which the
park facility is located

Alcohol can only be sold at definite closed or
portioned-in buildings, including any area or
patio immediately adjacent to said buildings

within a city-owned park

Patio must be completely enclosed except for
entrance/exit by wall, fence shrubbery, or
other decorative material (no roof required)

Organization must have agreement with city
to manage, operate, or lease building

10
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East Point

Separate license required for each park

15.

Auditorium

No

Ancillary

Permanent building or hall used for concerts,
speakers, plays and similar activities

No specific requirements listed

Not discussed in
zoning code, but likely
same as theaters

16.

Convention
Center

No

Ancillary

Premises operated exclusively for providing
conventions, trade shows, similar activities
including social events

Available to public or private groups for
monetary consideration

Minimum occupancy of 200 persons

Not discussed in
zoning code

17.

Government
Center

No

Ancillary

Building owned or leased by city

Must contain lobby, atrium, or other room for
group functions

If license is issued for premises within
government center, a government official or
employee shall be the named licensee

No person may purpose or consume more
than 3 regular servings of alcoholic beverages
within a 2-hour period

N/A

18.

Open Air Cafe

Yes

Ancillary

Serves food during all hours of operation
Seating capacity of at least 20 persons
Located within pedestrian court area of
shopping and retail entertainment center

Same as Restaurants

19.

20.

Sports
Coliseum
Continuing
Education
Center

Unclear

Assuming
Ancillary

No requirements or definitions listed—but
both uses are listed under the types of
businesses permitted to obtain licenses for
sales of distilled spirits by the drink

Not discussed in
zoning code

11
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Uses Authorized

Food

Alcohol Sales

o ! Primary or - g . o
Municipality | to Sell Alcohol by | Required? | ancillary Special Conditions Zoning District Hours
Drink Service?
Alpharetta 1. Eating Yes Ancillary Regularly serving prepared food with full- Community Unit Plan; | Monday through
Establishments service kitchen Office Professional; Saturday,
Office Institutional; 9:00am to
Serves food every hour they are open Neighborhood 2-00am
Derives a minimum of 50 % of their total Commercial; General
annual gross food and beverage sales from Commercial; Planned Sunday
the sale of prepared meals or food Shopping Center; 11:00am to
Can sell by the package, provided no more Industrial; Mixed Use | 2:00am on
than 10% of interior floor area is devoted to Mond_ay, 7
the display of package wine; and no more esta_lbllshm(;ent
than 10% of revenues derived from sale of derives 50% of
alcoholic beverages is derived from package total annual
wine sales gross food and
bev. Sales from
Wine by the package sales shall not be used sale of prepared
in calculating total annual gross food and meals or food:;
beverage sales or from
2. Supermarkets | Yes Ancillary Seating capacity of 45 or more Community Unit Plan; OVEf!"ght
- . Neighborhood lodging
Does not sell dlstl_lled spirits, tobacco Commercial: General
Err](;(rj]légts, lottery tickets, or related games of Comm_ercial; Planned [(;10(; glljrt:]jot?(r) o
Shopping Center; b
Maintains at all time inventory of saleable Industrial; Mixed Use alcohol in
food products dPWF“OW”
district and

Has interior floor space and storage area of at
least 15,000 sg. feet, in which more than 50%
is devoted to display for sale of food products

Sells prepared food
Has full-service kitchen

Employs a minimum of 15 employees who
work at least 35 hours per week

Can also sell by the package

certain mixed-
use districts on
Sundays from
11:00am to
12:30pm

**Allows
delivery
pursuant to HB
879

12
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Alpharetta

3. Wine Bars Yes Primary Eating establishment Not discussed in
Floor area not exceeding 2,000 sq. ft. zoning code
No sales of distilled spirits
Seating capacity of 45 or more
Derives a minimum of 40% of their total
annual gross food and beverage sales from
the sale of prepared meals or food
4. Cigar Shops No Ancillary 70% of total annual gross sales from sale of Industrial; Conditional
cigars and cigar-related products for Use in Neighborhood
consumption on or off premises Commercial and
Does not sell or permit use of vape products {Seneral Commercial
or hookahs
Maximum of 10% of total annual gross
revenues can be from alcohol sales
5. Art Galleries No Ancillary Derives 70% of total annual gross sales from | Community Unit Plan;
or Studios the sale or display of art books, paintings, Office Professional;
sculptures, or other works of art; or art Office Institutional;
instructional services Neighborhood
Specifically excludes libraries, book stores, ggmmg;g::: Slzrrfwr:cli
theatres, and establishments where display of Shoopin Cénter'
art is incidental to use; tattoo parlors and Induirzria%' Mixeci Use
body art studios ’
Maximum of 10% of total annual gross
revenues can be from alcohol sales
6. Hotels/Motels | Yes Ancillary Entrance shall be from public lobby, hallway, | Conditional Use only
mall or other publicly used interior portion of | Community Unit Plan;
structure Office Institutional;
Derive 50% of annual gross income from gg:ﬂ&be%?gﬁ dGeneraI
room rentals and sales of meals and food -
Commercial; Planned
Not less than 35 separate rooms for overnight | Shopping Center;
lodging Mixed Use
7. High-rise Yes Ancillary Entrance shall be from public lobby, hallway, | Mixed Use;
Office and mall or other publicly used interior portion of | Community Unit Plan

structure

13
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Alpharetta

Apartment
Buildings

Derives a minimum of 50 % of their total
annual gross food and beverage sales from
the sale of prepared meals or food

8. Private Dog Yes Ancillary At least 25 due paying members LI Zoning District-
Parks Derives a minimum of 40 % of their total minimum of 2 acre lot
annual gross food and beverage sales from
the sale of prepared meals or food
Has full-service kitchen or regularly utilizes
one or more food trucks to provide prepared
foods to meet food sale requirements
Has food trucks or other sources of prepared
foods for sale during all hours of operation
9. Brewpub Yes Ancillary Eating establishment where malt beverages Not specifically
are manufactured addressed in zoning
Cannot manufacture more than 10,000 barrels code
a year for retail sale
Only sell a maximum of 5,000 barrels for
wholesale annually
Can also sell by the package
Derives a minimum of 50 % of their total
annual gross food and beverage sales from
the sale of prepared meals or food
10. Breweries No Primary Place where malt beverages are manufactured | Industrial District
or brewed
Can sell up to 3,000 barrels a year for fl\(l)(ieggrg?nrzj(::ittlor&lﬂl:se
consumption on the premises or consumption -ommunity
. Plan; Office
off the premises S .
Institutional;
Package sales cannot exceed 288 ounces per | Neighborhood
consumer, per day Commercial; General
Commercial; Planned
Shopping Center;
Mixed Use
11. Private Clubs | Yes Ancillary Nonprofit entity in existence for at least 1 Not discussed in
year prior to application zoning code

14
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Alpharetta

At least 75 regular due paying members

Owns, hires, or leases building space with
suitable kitchen and dining room;

Sufficient number of employees for cooking,
prep, and serving meals;

No member, officer, agent or employee can
receive salary or compensation from profits
of sale of alcoholic beverages beyond fixed
salary

12. Distilleries

No

Primary

Place where distilled spirits are manufactured

Can sell up to 500 barrels per year for
consumption on premises or off premises

Package sales shall not exceed 2,250
milliliters, per consumer, per day

Industrial District

Needs Conditional use
for Community Unit
Plan; Office
Institutional;
Neighborhood
Commercial; General
Commercial; Planned
Shopping Center;
Mixed Use

15

Packet Pg. 66




1.3.a

Alcohol Sales

Uses Authorized Food Primary or ) -
Municipality | to Sell Alcohol by | Required? | ancillary Special Conditions Zoning District Hours
Drink Service?
Atlanta 1. Restaurant Yes Ancillary Meals actually and regularly served No license for on- *Too
Adequate and sanitary kitchen premise consumption cor_nprehen_swe
shall be issued unless to include in
Dining room with minimum seating capacity | the location is zoned Chart. See
of 40 persons (airport exempt) commercial, industrial, | attached.
- idential
Sufficient number of employees for prep, Or rés . . o
cooking, and service of food apartment, or Ipcatlon Exc_ept as
is under a special use otherwise
At least one meal per day served 6 days a permit authorized by
week, with exception of holidays, etc. 0.C.G.A. §3-3-
Serving of alcohol only incidental to serving | (Poesn’t apply to 10, it shall be
of meals private clubs, unlawful for any
fundraising events, or licensee under
2. Bar Yes Primary Minimum capacity of 25 persons, maximum if within 100 yards of this article to
of 100 public park within a make deliveries
Primarily devoted to selling and dispensing | 'National Register of any alcoholic
alcoholic beverages historic district, if beverage by the
_ rezoned within 24 package beyond
Must make food available to patrons months prior to the boundaries
Does not meet definition of restaurant, application) of the premises
nightclub, lounge, farm winery, convention covered by the
center, hotel, brewpub, open air or sidewalk license
cafe
3. Brewpub Yes Ancillary Eating establishment where malt beverages

are manufactured or brewed

Subject to barrel limitations of OCGA 3-5-56
for on-premises consumption

50% of total annual gross food and beverage
sales from sales of prepared meals or food

Barrels sold to wholesalers/retail
consumption dealers, or retail sales by
package or growler shall not be used whine
determining gross food and beverage sales

16
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Atlanta

Can secure separate permit for package sales
as long as they are manufactured on site

4. Microbrewery

No

Primary

Not more than 10,000 barrels of beer or malt
beverages manufactured or brewed on site
and sold for on/off premises consumption
each year

Can sell for consumption on and off premises
subject to limitations in OCGA 3-5-24.1

5. Microdistillery

No

Primary

Not more than 10,000 barrels of distilled
spirits manufactured on site and sold for
on/off premises consumption each year

Can sell for consumption on and off premises
subject to limitations in OCGA 3-5-24.1

6. Courtyard
Market

No

Ancillary

Commercial center consisting of one or more
structures on one ore more contiguous tracts
or parcels

Minimum of 10 acres and at least 400,000 sq
ft of structures; minimum of 40,000 sq ft
retail uses; not less than 45,000 sq ft of
outdoor areas for public/private events,
entertainment, farmer’s markets, exhibitions,
performances, parks, lawns, etc.

License to sell for consumption on premises
may be issued to property manager or owner
of courtyard market

7. Hotel

Yes

Ancillary

Food actually served and consumed, and
sleeping accommodations offered,;

Minimum of 50 rooms

One or more public dining rooms with
seating capacity of at least 40 persons

Adequate and sanitary kitchen

8. Suite Hotel

Yes

Ancillary

50 or more suites, each consisting of at least
one bedroom, living room, and bathroom

17

Packet Pg. 68




1.3.a

Atlanta

Alcoholic beverages served and price of such
beverages is included in the suite rates

Lounge

Yes-in
restaurant
or hotel

Either

Separate room connected with a part of and
adjacent to restaurant, hotel, or any airport
owned by city

Minimum seating capacity of 50 persons (not
applicable to airport)

10.

Nightclub

No

Ancillary

Minimum capacity of at least 100 persons
Music, dancing or entertainment is conducted

Principal business shall be entertaining, and
serving of alcohol shall be incidental thereto

11.

Open Air Cafe

Yes

Ancillary

Serves food during all hours of operation
Minimum seating capacity of 40

Located within pedestrian court area of
shopping and retail entertainment center

Cannot sell by package

12.

Outdoor
market

No

Ancillary

Retail center with structure of at least
1,000,000 sq ft; minimum of 100,000 sq ft of
retail uses; not less than 40,000 sq ft of
outdoor areas for public/private events,
entertainment, farmer’s markets, exhibitions,
performances, parks, lawns, etc.

License to sell for consumption on premises
may be issued to property manager or owner
of courtyard market

13.

Sidewalk Cafe

Yes

Ancillary

Serves food during all hours of operation
Operates outdoor dining area
Subject to same limitations as restaurants

Mixed use development that has zoning
approval for at least 50,000 sq ft of retail
space; 100,000 sq ft of office space, and 300
residential units (or ROW dining area)

18
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Atlanta

14. Tasting Room-
Farm Winery

No

Primary

Outlet operated by farm winery for promotion
of farm winery’s wine by providing
complimentary samples of such wine to the
public and for the sale of such wine at retail

Farm Winery-

Domestic winery located on premises for
which a substantial portion is used for
agricultural purposes for production of wine

At least 40% of annual production from
agricultural produce grown in state where
winery is located

Produces less than 100,000 gallons per year;

Owned and operated by persons engaged in
production of substantial portion of the
agricultural produce used in its annual
production

15. Certain Non-
profits

No

Ancillary

Nonprofit within the city sponsoring a
fundraising event for purpose of expanding
research in the cure for cancer and providing
information to the public

Maximum of one fundraising event per year
involving sale of alcohol

Fundraiser cannot exceed 4 hours

Lists specific roads where fundraising event
can be held

16. Performing
arts theaters

No

Ancillary

Must be non-profit, 501(c)(3)
Seating capacity of at least 100

Indoor live performances must be held on
regular basis, a minimum of 3 times per week
for a period of 32 weeks a year

Profits from alcohol sales can only be used to
sustain and promote the theater

Premises cannot be located within or on any
public property
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Atlanta

17. Museums

No

Ancillary

Must be non-profit, 501(c)(3)

Profits from alcohol sales can only be used to
sustain and promote the museum

Premises cannot be located within or on any
public property

18. Zoological
parks

No

Ancillary

Must be non-profit, 501(c)(3)

Profits from alcohol sales can only be used to
sustain and promote the zoo

19. Botanical
Gardens

No

Ancillary

Must be non-profit, 501(c)(3)

Profits from alcohol sales can only be used to
sustain and promote the botanical garden

20. City park
organizations

No

Ancillary

Profits from alcohol sales can only be used to
sustain and promote the park in which the
park facility is located

Alcohol can only be sold at definite closed or
portioned-in buildings, including any area or
patio immediately adjacent to said buildings

within a city-owned park

Patio must be completely enclosed except for
entrance/exit by wall, fence shrubbery, or
other decorative material (no roof required)

Organization must have agreement with city
to manage, operate, or lease building

Separate license required for each park

21. Government
Center

No

Ancillary

Owned or leased and operated by the state or
county (specifically excludes city buildings)

Contains a lobby or atrium or other room for
group functions

No person may purpose or consume more
than 3 regular servings of alcoholic beverages
within a 2-hour period
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22. Sports
Coliseum

No

Ancillary

Major league sporting events of basketball,
hockey, or similar athletic or amusement
events

Minimum of 3,000 square feet

23. Convention
Center

No

Ancillary

Operated exclusively for conventions, trade
shows or similar activities, including social
events

Minimum occupancy of 200 persons for each
event

24. Private Club

Yes

Ancillary

Nonprofit- 501(c) in operation for at least one
year prior to application

Minimum of 250 due paying members

Operated exclusively for pleasure, recreation,
or other nonprofitable purpose

Primary purpose cannot be sale of alcoholic
beverages

Must have kitchen and dining room space

No member, employee, director, etc. can
receive profits from sale of alcoholic
beverages

Hot meals must be served at least once per
day, at least 6 days a week

25. Continuing
Education
Center

Yes

Ancillary

Facility offering adult education
Operated by unit of University System of
Georgia

Has housing facilities capable of
accommodating 200 people

Banquet facilities capable of serving 400
people

Sale of alcoholic beverages only incidental to
principal business of continuing education
center
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Atlanta

26. Auditorium No Ancillary - Permanent building or hall used for concerts,
speakers, plays and similar activities

- Seating capacity in excess of 3,500

East Point- Hours

Sec. 11-1058. Days and hours of operation.

(@)

(b)

(©)

(d)

(€)

No licensee shall sell, give away or otherwise dispense distilled spirits, wines, champagnes or malt beverages between the hours of 11:59
p.m. Saturday and 6:00 a.m., Monday except those establishments which are licensed to sell distilled spirits, malt beverages or wine and
which derive at least fifty-one (51) percent of their total annual gross sales from the sale of prepared meals or foods in all of the combined
retail outlets of the individual establishment where food is served, or derive at least fifty-one (51) percent of their total annual gross income
from the rental of rooms for overnight lodging, in which case such business may, in addition to the afore-described hours, open from the
hours of 12:30 p.m. Sunday to and including 12:00 midnight Sunday.

Pursuant to O.C.G.A. § 3-3-20(b)(2)(B), it is hereby ordained that any license holder may sell distilled spirits, wines, champagnes or malt
beverages on any election day provided such sale does not occur within two hundred fifty (250) feet of any polling place or the outer edge of
any building within which such polling places is established on primary or election days.

Packaged distilled spirits. Licensees in distilled spirits by the package shall not engage in the sale of such distilled spirits except between the
hours of 9:00 a.m. and 11:45 p.m. on weekdays Monday through Friday, between 9:00 a.m. and 11:59 on Saturdays, and between 12:30 p.m.
and 11:30 p.m. on Sundays. No licensee shall, sell give away or otherwise dispense packaged distilled spirits between the hours of 11:30 p.m.
Sunday and 9:00 a.m. Monday.

Packaged wine and malt beverages. Licensees in packaged wine and malt beverages shall not engage in the sale of such wine and malt
beverages except between the hours of 9:00 a.m. and 11:45 p.m. on weekdays Monday through Friday, between 9:00 a.m. and 11:59 on
Saturdays, and between 12:30 p.m. and 11:30 p.m. on Sundays. No licensee shall, sell, give away or otherwise dispense packaged wine or
malt beverages, between the hours of 11:30 p.m. Sunday and 9:00 a.m. Monday.

Sale of wine or malt beverages for on premises consumption.

(1) Except as otherwise provided by O.C.G.A. § 3-3-7 and as set out in a. and b. below, all license holders for the sale of wine or malt
beverages for consumption on the premises shall be authorized to engage in the sale of wine or malt beverages on Tuesday through
Friday between the hours of 9:00 a.m. on one day and 5:00 a.m. of the following day and on Saturday from 9:00 a.m. to 2:55 a.m. on
Sunday. Sales of wine or malt beverages for consumption on the premises may start again at 12:01 a.m. on Monday and continue until
5:00 a.m. on Tuesday.

a.  Wine and/or malt beverages may be sold on Sundays between the hours of 12:30 p.m. and 12:00 midnight in public stadiums, coliseums
and auditoriums with a seating capacity in excess of three thousand five hundred (3,500) persons, and in restaurants.
b. Wine and/or malt beverages also may be served on Sunday with the issuance of a special event permit.

(2) Anytime December 31st falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises between the hours
of 12:30 p.m. Sunday, December 31st, to 12:00 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums with a
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seating capacity in excess of three thousand five hundred (3,500) persons, and in restaurants. Anytime December 31st falls on a Sunday,
all other establishments licensed to sell beer and wine by the drink for consumption on the premises may sell such beer and wine
between the hours on 12:01 a.m. Monday, January 1st, to 2:55 a.m. Monday, January 1st. Anytime St. Patrick's Day, Memorial Day,
Independence Day and Labor Day fall on a Monday, beer and wine may be sold by the drink for consumption on the premises between
the hours of 12:30 p.m. of that particular prior Sunday, to 12:00 a.m. Monday, on the date of that particular holiday, only in public
stadiums, coliseums and auditoriums with a seating capacity in excess of three thousand five hundred (3,500) persons, and in
restaurants. Anytime Independence Day falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises
between the hours of 12:30 a.m. of that particular Sunday, to 12:00 a.m. Monday, the next day, only in public stadiums, coliseums and
auditoriums with a seating capacity in excess of three thousand five hundred (3,500) persons: and in restaurants.

This section shall apply in all respects to private clubs, as defined by this ordinance, except as provided by O.C.G.A. § 3-7-2 to the
public at the time set by this section for the discontinuance of the sale of alcohol and the premises cleared of patrons within thirty (30)
minutes after the time set by this section for discontinuance of the sale of alcoholic beverages on the premises.

(f) Sale of distilled spirits by the drink or for on premises consumption.

1)

a.

b.

(2)

Except as otherwise provided by O.C.G.A. § 3-3-7, and as set out in a. and b.) below, all license holders for the sale of distilled spirits
by the drink or for the operation of a bottle house on the premises shall be authorized to engage in the sale of those distilled spirits only
on Tuesday through Friday between the hours of 9:00 a.m. of one day and 5:00 a.m. of the following day and on Saturday from 9:00
a.m. to 2:55 a.m. on Sunday. Sales of distilled spirits by the drink or for on premises consumption may start again on Monday at 12:01
a.m. and continue until 5:00 a.m. on Tuesday.

Distilled spirits may be sold on Sundays between the hours of 12:30 p.m. and 12:00 a.m. in public stadiums, coliseums and auditoriums
with a seating capacity in excess of three thousand five hundred (3,500) persons, and in restaurants.
Distilled spirits also may be served on Sunday with the issuance of a special event permit.

Anytime December 31st falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises between the hours
of 12:30 p.m. Sunday, December 31st, to 12:00 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums, except
as provided by O.C.G.A. § 3-7-2.

(9) Time limit for clearing patrons from premises. Establishments other than restaurants as described in this ordinance must be cleared of all
patrons thirty (30) minutes after the sale of alcohol has been discontinued.

City of Atlanta- Hours

(c) Sale of wine or malt beverages for on premises consumption.

)

Except as otherwise provided by O.C.G.A. § 3-3-7 and those licensees located within a special entertainment district as defined by
Code section 10-211 and those licensees that elect to be subject to Code section 10-94(a)(7), all other licensees for the sale of wine or
malt beverages for consumption on the premises shall be authorized to engage in the sale of wine or malt beverages on Monday through
Friday between the hours of 9:00 a.m. of one day and 2:30 a.m. of the following day and on Saturday from 9:00 a.m. to 2:30 a.m. on
Sunday. Wine and/or malt beverages may be sold on Sundays between the hours of 12:30 p.m. and 12:00 a.m. midnight only in public
stadiums, coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section

23

Packet Pg. 74




(2)

@)
(4)

1.3.a

10-1). Wine and/or malt beverages may also be served on Sunday in conjunction with the issuance of both an outdoor festival permit
pursuant to Code section 138-204 and a special event permit pursuant to Code section 10-8.

Anytime December 31st falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises between the hours
of 12:30 p.m. Sunday, December 31st, to 2:30 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums with a
seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Anytime December 31st falls on a
Sunday, all other establishments licensed to sell beer and wine by the drink for consumption on the premises may sell such beer and
wine between the hours on 12:01 a.m. Monday, January 1st, to 2:30 a.m. Monday, January 1st. Anytime St. Patrick's Day, Memorial
Day, Independence Day and Labor Day fall on a Monday, beer and wine may be sold by the drink for consumption on the premises
between the hours of 12:30 p.m. of that particular prior Sunday, to 2:30 a.m. Monday, on the date of that particular holiday, only in
public stadiums, coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code
section 10-1). Anytime Independence Day falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises
between the hours of 12:30 p.m. of that particular Sunday, to 2:30 a.m. Monday, the next day, only in public stadiums, coliseums and
auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1).

This section shall apply in all respects to private clubs, as defined by Code section 10-1, except as provided by O.C.G.A. § 3-7-2.

Those licensees that elect to be subject to Code section 10-94(a)(7) shall be authorized to engage in the sale of wine and malt beverage
on Monday through Thursday between the hours of 9:00 a.m. and 11:00 p.m., on Friday and Saturday between the hours of 9:00 a.m.
and midnight and on Sunday, subject to O.C.G.A. 8§ 3-3-7, between the hours of 12:30 p.m. and 11:00 p.m.

(d) Sale of distilled spirits by the drink or for on premises consumption.

)

(2)

©)

Except as otherwise provided by O.C.G.A. § 3-3-7, and those licensees located within a special entertainment district as defined by
Code section 10-211 and those licensees that elect to be subject to Code Section 10-94(a)(7), all licensees for the sale of distilled spirits
by the drink on the premises shall be authorized to engage in the sale of those distilled spirits only on Monday through Friday between
the hours of 9:00 a.m. of one day and 2:30 a.m. of the following day and on Saturday from 9:00 a.m. to 2:30 a.m. on Sunday. Distilled
spirits may be sold on Sundays between the hours of 12:30 p.m. and 12:00 a.m. only in public stadiums, coliseums and auditoriums
with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Distilled spirits may also be
served on Sunday in conjunction with the issuance of both an outdoor festival permit pursuant to Code section 138-204 and a special
event permit pursuant to Code section 10-8.

Anytime December 31st falls on a Sunday, distilled spirits may be sold by the drink for consumption on the premises between the hours
of 12:30 p.m. Sunday, December 31st, to 2:30 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums with a
seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Anytime December 31st falls on a
Sunday, all other establishments licensed to sell distilled spirits by the drink for consumption on the premises may sell such distilled
spirits between the hours on 12:01 a.m. Monday, January 1st, to 2:30 a.m. Monday, January 1st. Anytime St. Patrick's Day, Memorial
Day, Independence Day and Labor Day fall on a Monday, distilled spirits may be sold by the drink for consumption on the premises
between the hours of 12:30 p.m. of that particular Sunday, to 2:30 a.m. Monday, the next day, only in public stadiums, coliseums and
auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Anytime
Independence Day falls on a Sunday, distilled spirits may be sold by the drink for consumption on the premises between the hours of
12:30 p.m. of that particular Sunday, to 2:30 a.m. Monday, the next day, only in public stadiums, coliseums and auditoriums with a
seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1).

This section shall apply in all respects to private clubs, as defined by Code section 10-1, except as provided by O.C.G.A. § 3-7-2.
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(4) Those licensees that elect to be subject to Code Section 10-94(a)(7) shall be authorized to engage in the sale of distilled spirits on
Monday through Thursday between the hours of 9:00 a.m. and 11:00 p.m., on Friday and Saturday between the hours of 9:00 a.m. and
midnight and on Sunday, subject to O.C.G.A. § 3-3-7, between the hours of 12:30 p.m. and 11:00 p.m.

Sale of wine or malt beverages for on-premises consumption within a special entertainment district. Except as otherwise provided by
O.C.G.A. § 3-3-7, all licensees in wine or malt beverages for consumption on the premises within a special entertainment district as defined
by Code section 10-211 shall be authorized to engage in the sale of those wines or beverages in the following manner:

(1) Wine and/or malt beverages may be sold on Monday through Friday between the hours of 9:00 a.m. of one day and 4:00 a.m. of the
following day and on Saturday from 9:00 a.m. to 2:55 a.m. on Sunday.

(2) Wine and/or malt beverages may be sold on Sundays between the hours of 12:30 p.m. and 12:00 a.m. only in public stadiums,
coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1).
Notwithstanding this subsection, a licensed farm winery tasting room located within a special entertainment district may sell wine for
on-premises consumption on Sundays from 12:30 p.m. until 12:00 midnight, as permitted by O.C.G.A. § 3-6-21.2. Wine and/or malt
beverages may also be served on Sunday in conjunction with the issuance of a special event permit pursuant to Code section 10-8. Wine
and/or malt beverages may also be sold by the drink for on-premises consumption within special entertainment district on Mondays
between the hours of 12:01 a.m. and 4:00 a.m.

(3) Anytime December 31st falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises between the hours
of 12:30 p.m. Sunday, December 31st, to 4:00 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums with a
seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Anytime December 31st falls on a
Sunday, all other establishments licensed to sell beer and wine by the drink for consumption on the premises may sell such beer and
wine between the hours on 12:01 a.m. Monday, January 1st, to 4:00 a.m. Monday, January 1st. Anytime St. Patrick's Day, Memorial
Day, Independence Day and Labor Day fall on a Monday, beer and wine may be sold by the drink for consumption on the premises
between the hours of 12:30 p.m. of that particular prior Sunday, to 4:00 a.m. Monday, on the date of that particular holiday, only in
public stadiums, coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code
section 10-1). Anytime Independence Day falls on a Sunday, beer and wine may be sold by the drink for consumption on the premises
between the hours of 12:30 p.m. of that particular Sunday, to 4:00 a.m. Monday, the next day, only in public stadiums, coliseums and
auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1).

(4) This section shall apply in all respects to private clubs, as defined by Code section 10-1, except as provided by O.C.G.A. § 3-7-2.

Sale of distilled spirits by the drink or for on-premises consumption within a special entertainment district. Except as otherwise provided by
0.C.G.A. § 3-3-7, all licensees for the sale of distilled spirits by the drink on the premises within a special entertainment district as defined
by Code section 10-211 shall be authorized to engage in the sale of those distilled spirits in the following manner:

(1) Distilled spirits may be sold by the drink or for on-premises within a special entertainment district on Monday through Friday between
the hours of 9:00 a.m. of one day and 4:00 a.m. of the following day and on Saturday from 9:00 a.m. to 2:55 a.m. on Sunday.

(2) Distilled spirits may be sold by the drink or for on-premises within a special entertainment district on Sundays between the hours of
12:30 p.m. and 12:00 a.m. only in public stadiums, coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in
restaurants (as defined in Code section 10-1). Distilled spirits may also be served on Sunday in conjunction with the issuance of a
special event permit pursuant to Code section 10-8. Distilled spirits may also be sold by the drink for on-premises consumption within a
special entertainment district on Mondays between the hours of 12:01 a.m. and 4:00 a.m.
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(3) Anytime December 31st falls on a Sunday, distilled spirits may be sold by the drink for consumption on the premises between the hours
of 12:30 p.m. Sunday, December 31st to 4:00 a.m. Monday, January 1st, only in public stadiums, coliseums and auditoriums with a
seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1). Anytime December 31st falls on a
Sunday, all other establishments licensed to sell distilled spirits by the drink for consumption on the premises may sell such distilled
spirits between the hours on 12:01 a.m. Monday, January 1st, to 4:00 a.m. Monday, January 1st.

(4) Anytime St. Patrick's Day, Memorial Day, Independence Day and Labor Day fall on a Monday, distilled spirits may be sold by the
drink for consumption on the premises between the hours of 12:30 p.m. of that particular Sunday, to 4:00 a.m. Monday, the next day,
only in public stadiums, coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in
Code section 10-1). Anytime Independence Day falls on a Sunday, distilled spirits may be sold by the drink for consumption on the
premises between the hours of 12:30 p.m. of that particular Sunday, to 4:00 a.m. Monday, the next day, only in public stadiums,
coliseums and auditoriums with a seating capacity in excess of 3,500 persons; and in restaurants (as defined in Code section 10-1).

Time limit for clearing patrons from premises. All licensed premises described in subsections (c), (d), (¢) and (f) of this section shall be
closed to the public at the time set by this section for the discontinuance of the sale of alcohol and the premises cleared of patrons within 30
minutes after the time set by this section for discontinuance of the sale of alcoholic beverages on the premises.

Occupancy time. Upon clearing patrons from the premises 30 minutes after the sale of alcohol has been discontinued as provided for in
subsection (g) of this section, establishments licensed for on premises alcoholic beverage consumption, excluding restaurants as defined in
the Code by section 10-1, shall remain closed and shall not re-open earlier than 6:00 a.m. Nothing in this subsection shall be construed as
altering the hours alcoholic beverages may be sold as otherwise provided for in this section.

Extended Sunday alcohol sales. Notwithstanding any other provisions of this chapter to the contrary, the sale of alcoholic beverages for
consumption on the premises, including the sale of wine and/or malt beverages and the sale of distilled spirits, may be sold on Sundays
between the hours of 11:00 a.m. and 12:00 a.m. midnight in any licensed establishment which derives at least 50 percent of its total annual
gross sales from the sale of prepared meals or food in all of the combined retail outlets of the individual establishment where food is served;
and in any licensed establishment which derives at least 50 percent of its total annual gross income from the rental of rooms for overnight
lodging.
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